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IMPOAOI'OX

H dibpovon kowvod omotedel pio amo TIC GHUOVTIKOTEPES TPOTEPALOTHTES TOD
EVPOTAIKOD YPNUATOIOTIKOD TPOYPAUUATOS Yio. TOV ToAiTioud «Anuiovpyixy Evporn
2014-2020». Eyer ot6yo v mpocElkoan 060 10 dvvaTov evputepwV TANGvouiormv
OUCOWV OTIC KOAMTEYVIKEG OPOCTHPIOTHTES, UE EUPOTN OTIC EVTOGEIS KOIVWVIKES
OUGOES, WG HEGO VIO TH GYUPNAGTHON THS KOIVWVIKHG TUVOYHS KOL TRV KOTATOAEUNON
POIVOUEVOV KOLVWVIKNG TOHOYEVELOS, EI0IKA 0€ Uia EXOYN OOV Ol ATOKAEIoUOL, LY@
TOIKIA®WV Tapayoviwv, G6tovy ae KIvOvvo Vv Opuovik) coufiiocn v molTav kal
mv kowvwviky otabepotnra. H mpoofaon ota molitiotikd ayodd kai TiG VINPETIES,
EKTOC QIO OVAPOAIPETO ONUOKPOTIKG OLKALWUO TWV TOMTOV, OTOTEAEL KOL GHUAVTIKN
Tpodmobean yia ™) PIOGIUOTHTO TOV TOMTICTIKOV OPYOVIGUOY GE EOVIKO, EDPWTOIKO
Ko 01e0vég emimedo. Ta tov Adyo avtov, mollol molitiotikoi opyoviauol ovalytovy
TPOTOVG VO, YVWPICOVY KAADTEPO TIG OVAYKES KOl TPOTYUHOEIS TOD KOIVOD TOVG KOl VO
ONUIOVPYHROOVY TOMTIOTIKG. TPOIOVTO, EAKDTTIKG. G€ EVAL EVPVTEPO AKPOOTHPIO.

H mopodoa éxdoon mov emuernOnxe to I pagpeio «Anuiovpyikn Evponrny EALddag, to
omoio vmayetor oto Tunuo Evporaixns Evwong e AievBovang Aicbvav Zyéocwv ko
Evpowmnaiknc Evwang tov Yrovpyeiov Iolitionod kot ABAntionon, mepiloufavel ayédio
O10KPOTIKHG GUVEPYOTIOS TOV YpHuotoootnOnkay amo to Ilpoypouuo. «Anuiovpyikn
Evponn 2014-2020», ota omoia n diebpoven koivod givar i factkl TpoTtepoIoTnTO.

INTRODUCTION

Audience development is one of the most significant priorities of the “Creative Europe
Programme 2014-2020". It aims to attract broader social groups to artistic events,
focusing on vulnerable groups, as a means to establish social cohesion and to fight
against social exclusion, something which puts at stake the harmonic coexistence of
citizens, as well as the social stability. Access to cultural goods and services, apart
from fundamental democratic right, it constitutes a prerequisite for the sustainability
of cultural organisations at national, European and international level. For this rea-
son, a lot of cultural organisations seek ways to get to know the needs and the prefer-
ences of their audience better and create cultural products attractive to a broader
audience.

The present edition by the “Creative Europe Desk-Greece”, which belongs to the Di-
rectorate of International Relations and European Union/European Union Depart-
ment of the Hellenic Ministry of Culture and Sports, includes transnational coopera-
tion projects funded by the “Creative Europe Programme 2014-2020", whose main
priority is audience development.
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Mixdoor

"Etog onpocigvenc g tpokipuéng: 2014

Xvuvrovietic: Hungarian Juggling Association (Ovyyapia)

EAMvikoc opyaviepds: Motus Terrae - Kévtpo ya tig Téyveg oto Anpdcio xdpo
Alror graipor: Cie 9.81 (FoAria), TAK (IToAwvia), Zagreb Institut of Movement
& Dance (Kpootio)

Iotocehida oyediov: www.mixdoor.org

E-mail emuxowoviog pe elAnvikd opyaviopo: info@motusterrae.gr

To Mixdoor agopd ce pio cuvepyosio LETAED SLOPOPETIKOV HOPO®V TEXVIG,
KoAAteyvov Kot Evponaikdv yopov. H cuvdvacuévn xpnon tov e£mteptkon
dNUOGLOV YDPOL KAl TOV E6MTEPIKOV Ydpov tov Bedtpov (Mixdoor = outdoor
& indoor) amotelel tov kevipikd dEova tov oyediov. To dpapd pog nTov va
dnpovpyncovpe pia wapdotacn mov Ba TPocddCEL VEEG AvaPOpES 6To dINUOGLO
X®po Kot Ba elGhyel vEO KOO GTOV XMPO TOL KAELGTOV BedTpov. Qg site-specific
dnpovpyia, kabe moapdotoaon tov Mixdoor (ItinaiR) amotélece éva povadikd
YEYOVOS, EUTVEVGUEVO OO KoL GUVOEIEUEVO LE TOV TOTO TTOL TO PLAoLeVeL.

Boaowd epyaieio mov ypnoyomombnkay otnv viomoinorn tov cyediov: Verti-
cal dance, Site-specific Osatpkn) dnuovpyio, 3D mapping mpoPoArés, poviépvo
toipko, {ovtavi LovGIK.



Zovroun TEPLYpat] TS S1EVPLVENS KOVOU:

Avalntovtog véa péco mpocEyylong Tov kowvov emhéope o¢ Pacikd dfova
Tov oyediov, TN GLUVOVUCTIKY XPNON TOV EEMTEPIKOD SMUOGIOV YDPOL KOl TV
E0MTEPIKAOV YDpwv moltiopo. IIpoteivape ctovg Beatéc pio GAAN avdayveon
MoV otV W TNG KAAMTEYVIKNG dNovpyiag. XTdX0g pog nrav, oxt Hovo To vo
dNUOVPYNGOVUE VEES OVOPOPES CYETIKG e TO 0N otkelo mepiPdAlov Tng TOANG,
0AALG, eTioNG, VO ELGAYOVUE VEO KOWVO GTOVG KAELGTOVS YDPOVS TOAMTIGHLOV KO VO
VoGOV UE TO EVOLUPEPOV TOV 1O VITAPYOVTOG, CUVOVIMVTAG TOVG BENTEG GTO
Kafnueptvo Kot okeio Toug TEPPAALOV.

Boowoi dEoveg Tpocéyyiong Tov Kowov:

Aueon emopn uetold moltddv koi KOAMTEXVOV TEPO OO TNV TOPACTOTIKN
dadkaoio:

H ooAnyn tov oyediov vanpée té€town, MOTE v eVicyDeEL TN GUVAVINGN
KOAMTEXVOV Kot TOMTOV Kot £Em amd T cvvnkn g Topdotacns. Méow piag
GEPAG OPACTNPOTATOV (EPYUSTNPL, OVOLXTEC TPOPES Kol TOPOVGLAGELS OF
TOKIAOVG YDPOVG), TPOCKAAEGALLE TOV KOGLO VO TAPOKOAOVONGEL TN SNLLOVPYIKN
dradkacia EK TOV €60 KO VO GUUUETACYEL GE QUTH.

Emovampoodioplonog e KalMTeEYvVIikng opaong, Pooel twv 1010ITEpmV TOTIKMDY
XOPOKTHPIOTIKDV:

H mopordave dadikacio eivor apeidpoun. Emdidgape tnv eumloxn g TomKkng
Kowmviag e évav OvuolIoTIKO O1ddoyo kafdG Kol TN GLUUETOYN TNG O
dnpovpykn dwdikacio. ‘Etot, 1 ¢ovn g Tomikng kKovoviog avtikatontpiotay
OTO KOAMTEYVIKO OMOTELEGLLA, dNUOVPYADVTAG VEOUG, AUECOVS dECUODS LE TNV
KOLWVMVIKT TPOYUOTIKOTNTO KO TNV TOAT).

Exroudevtiy diaotaocn tov Mixdoor:

Axopo Kt av 1 keAMTEYVIKY Onuovpyia omotelel T0 Pooikd aVTIKEILEVO TOV
Mixdoor, dev vadpyel ¢ awTooKoTAC. AviBéTmg, Aettovpyel ®¢ péco, TO 0moio
TPOAYEL KOl EVIGYVEL TO EMUEPOVG EPYALEin TOV GLUVOETOVY TNV 10€0 GTO GUVOLD
™G Ot TPOKTIKEG TTOL YpNoLpoToOnKay Yo vo dnpovpynel to KoAlteyvikd
amoTtéAeclo, Attovpyolv €€lG0V Kol ¢ EKTAOEVTIKO HEGO YL TO VP KOWO,
KaOMG Kot MG TESI0 AVTAALAYTG YVDCEDY KOl EUTEPLOV UETAED TMOV KAAMTEYVOV.
Avti 1 avtodloyn vrootnpiydnke waitepo amd TO GTOLKEID TG GLVEXOVG
KINTIKOTNTOG TOV KOAMTEYVOV KATE TN S10pKEL TOV 0)edion, kabdg Kot amd Ta
GUVEPYOTIKA EPYAOTNAPLO TOL EVETAEEAY TO KOWVO GTI| SNUIOVPYIKY dladikacia.



PHONE HOME

"Etog onpocicveng g tpoxipuéng: 2014

Xvvrovietiig: I AYKIAPAOIIOYAOZX & XIA E.E. — Highway Productions
EAinvikog opyaviepds: I AYKIAPAOIIOYAOZX & XIA E.E. — Highway Pro-
ductions

Alroretaipot: Pathos Miinchen (I'eppavia), Upstart Theatre (Hvopévo Baoiieto)
Iotocehida oyediov: www.phonechome.eu

E-mail emkowvoviog pe eMAnviké opyoviopd: marilia@highway.gr

AVTAGVTOG EPTTVELOT OO TPOYUATIKES 1OTOPIES AVOPOT®V OV APNGAV TO OTiTL
ToVg Yo va Bpovv éva véo, Pactkn emdinén tov dnpovpydv tov Phone Home
NTAV Vo OVOTAGGOLV TO 1010UTEPMG EMIAYO BELOL TNG TAYKOGLLOG HETAKIVIIONG
TANBLGUOV o8 pia TPOTOYVOPN Beatpikn epnelpio — GO0 TAVE® GTOV TPOTO e
Tov omoio «avtipeToniletam N katdotacn ard v Evpdnn tov onpepa.

Me Bdon 1t Onuovpyikn €pevva KOl TNV TpayHATOTOinoTn OeaTpikdv
gpyaotnpieV, TPEG KOAMTEXVIKEG OUAOES OMO TPES OLOPOPETIKES EVPOTOIKEG
XOPES dnovpynoav Lo Kown TopacTaoT, He BEHa TN LETAVACTELOT KAl THV
emwkowvavia. H mapdotaon mpaypotonodnke ToutodYpove G€ TPEG OKNVEG,
plo o kéBe ydpa, cvvdedepEves HEGH TNAE-OLdoKEYNGS, divovtag 6To Koo
Svvatdmra va mopakorovbel 6ca dadpapotiloviav {ovtavd, oAld Kol PECH
S1odKTVOKN G TTPOPOANG, evd NTav TapdAnia dwwbéoun ywo Béaon péow live
online streaming.



ZUVTOUT) TEPLYPAOT] TS TPOGEYYLONS TS OLEVPUVVOTS KOLVOL:

To xowod Ppédnke oto emikevipo g avamtuéng tov Phone Home 1o and ta
Tp®OTA oTéd1o TG dnpovpyiag Tov. Amd To emionpo kick-off péypt ko petd v
oAOKAp®GT TOL, 1 t1oToceAda kat 1) ceAida Facebook Tov oyediov kataypdpouvv
Kot 01adidovv cvveyds mepieydevo, Le T popen blogs, posts, poTOYpaPLOV,
Bivteo kot pe omOKOPVOOUA TNV TAPAY®YN €vOG OLOOIKTLOKOD VIOKLLOVTEP,
KoTaypapovtog Kabe véa eEEMEN Kot sumelpio.

Emumdéov, 1o koo kinbnke va Aafet uépog atny id1a tn dnpovpyio tov Phone
Home, cuppetéyoviag o€ €pyaoTipla, OVIOAANYEG LOTOPLDY, GYOANGUO TMV
avopTNoEDV oG 0TO dladikTvo, 0AAL Kot ot (ovtavég cu{NTAGES HE TOVG
GUVTEAEGTEG UETA TIG TOPUCTACELS.

H mpocéyyion pog yio mv avamtoén kowov giye tpelg otdyovg:

1) ) diedpovon, pe v eE0oPAAIoN TG GLUUETOYNS TV Beatdv mov cuvnbilovv
Vo TopakolovBodV TG TapayYES pag (vph Koo, KAAMTEXVES, TPOCOTIKO) Kol
mv avénon Tov aptdpov Tovg,

2) 1 dPoponoinc”, HE TNV TPOGEAKVOT ATOUOV SLOPOPETIKOD TPOPIA (..
LETOVACTMV Kol VEOVIKOD KOWVOoD),

3) v guPabovon g oxéong pe Toug BeaTéc pog, Tapéyovtdg Tovg T duvatdTnTa
VO GUUUETEXOVY GTT] SNUIOVPYIKY dladikacia.

Ot mapandve otdyot avTioToryNONKay TANPOG e CUYKEKPLLEVES dPAGTNPLOTNTES
(kick-off, emkowvaoviakd vAKS, epyactipia), TpowONONKaY HEGH TOV S10dKTOOV
(1ot0cEAdO KOl OEAIdEG KOWMVIKNG OKTO®ONG), KB’ OAN TN JdpKew NG
avanTuénG Tov oyediov Kot avarthyOnKov ce T€6oepa OKEAN:

1) avodikd, [e TN GUUUETOYN KOAAMTEXVOV, LETAVAGTMOV, VEOV Kot €BEAOVIOV o
SNULOVPYIKA EpYOCTIPLO,

2) kofodwd, pe v evioyvon g ‘Omd OCTOMN GE GTOUN’ HETASOONG TMV
mAnpogopldv oto drndiktvo (blogs, social media, project website) kot tn Lovtavi
petddoon (live-stream) tov Q&A cuvedpldv HETE OO TIC TAPACTAGELS,

3) péow G ovvepyasiog HOG He GAAOVG OpyaviopoVg (Un KePOOOKOMIKEG
opyavacels, [Tavemotiua, Pn-KupepynTikovg opyavicLovs), ot 0oiot KA Ok
VO GUUUETEXOVY, VO GUINTHGOLY KOl Vo d1addGOVV TO YESL0,

4) péow tov eBelovticpod, kabdg Oieg ot pdoelg Tov Phone Home mapépetvav
avouytég og eBehoviég amd Kabe eBvikd | moMtioTkd background.

Q¢ amotélecpa, To Phone Home kotdepe vo poceAKDGEL VA TOAGUAAEKTIKO
oe vroPabpo kot MAkio KOO, CUUTEPIACUPAVOUEVOV ETOYYEALOTIOV Kot
EPUOITEYVDV KOAMTEYVDV, £pYOLOUEVOV GE TOMTIGTIKOVS Kol avOp®TIGTIKOVG
POPEIG, E0IKAV TOL BEATPOV KOL YPOUPEIOKPATMOV, KAOMG KoL TOV TUKTIKOV Ogatdv

HoG.



Creative Lenses

"ETtog onpocicveng g tpokipoéng: 2015

Xvvrovietig: KAAPELI (EAcivki, @wviovdio)

EAMnvikoc opyaviepds: Ocsatpikn Aotk Etapeio ODC

Allov graipor: Trans Europe Halles (TEH) — Xoundio, Manufatture Knos —
ItaAia, Truc spherique (Stanica) —XAoPoxia, City of Lund/The Creative Plot —
Youndia, University of Arts Aovdivo — H.B., Olivearte Culture Agency —H.B.,
Informal European Theatre Meetings network (IETM) — BéAyto, University of
Basilicata — ItaAio, Kosice 2013 — XAoBaxia, P60 --- OAlavdia, Village Under-
ground — H.B.

Iotocehidoa oyediov: http://creativelenses.eu

E-mail emuxowoviog pe eAAnvikod opyoaviopo: info@odcensemble.com,
odcensemble@gmail.com

To Creative Lenses eivon éva tetpaetéc oyédio (2015-2019), mov emdidket va
KOTOOTIOEL TIG TEYVEG KOL TOVG TOATIGTIKOVG OPYOVIGHOVG MO OvVOEKTIKODG Kol
Budoyovg, pécw G PEATIOONG TOV EMYEPNUATIKAOV TOVG HOVIEAMV KOl TNG
AvATTLENG LAKPOTPOOEC OV KALVOTOU®OV WOEDV.

ZOvToun TEPLYPO.OT) TS TPOGEYYIGS TG OLEVPVVONC KOVOD:

Y16x0c Tov oYediov eivol vo avomTOEEL oL SOUNUEVY] TPOGEYYION YL TOVG
TOMTIOTIKOVG  OPYOVICHOVG, OYETIKO HE 1Tr Olelpuven TOL KooV  TOvG,
EVOOUATOVOVTOG TV AVATTLEN TOL KOWVOU GTO EMLYEPTHLATIKO TOVG LOVTELO Kol
KoO16TOVTOG TO fUCIKO GLGTATIKO Y10 TNV ENLTVYT] VAOTOINGT] TOL ETLYELPTLLOTIKOV



tovg oyediov. H peBodoroyia tov Creative Lenses yio v avantuén tov kotvod
Boociletoanr otn Swdwkacio TG cuvexovg eEEMENG (oG evepyng Kot PLdoung
OYECNG UE TIG EVOLPEPOUEVES KOWVOTNTEG, HE TOLG OMUOCIONG KOl OLOTIKOVG
OPYOVIGHOVG KO TOVG GUVOIEAPOVS TAYKOGUIWGS, LE TNV TPOBEST| TG GLUUETOYNG
TOV TOMTOV OT1 SL0IKOGL0L TN TOAMTIGTIKG VATTUENG, YEYOVOG TTOV OVTOVOKAL
Tov pOAO KOl TN ONUAGIN TOV TOMTIGTIKOV dpacTnplotiTev ot {on Toue. AvTto,
He TN GEpd TOL, TEPLAUPAVEL TNV OVATTLEN MLOG EK TOV TPOTEPMV GTPUTNYIKNG
KOl HE OOUNUEVO TPOTO TPOGEAKVLONG KOl GUUUETOXNG TOL VEOL KOWwoU/
cuppeTeEXOVTOV. Oguedong Baocikr apyn tov Creative Lenses eivat va fondnoet
TOVG MOATIGTIKOVG OPYOVIGHOUG VO EQAPUOGOVV TIS KATELOLVTNPLES YPOLUES
kot pebBodoroyieg mov Ba emtpémovv otal evOlPEPOUEV LEPT, LE TNV EVPVTEPN
£VVold, VO 0GYOALOVVTOL HE TIG TEYVES KO TOV TOMTIGHO, G LOYAO TPOG aAlayn
Kot avanTuén péca otV Kotvovia.



EUROPE GRAND CENTRAL

1

—
e

Europe Grand Central

"Etog onpocicveng g tpokipoéng: 2015

Yvvrovietiig: NOT QUITE (Fengersfors, Zoundia)

EAMvikog opyaviepés: Ocatpikn Actikr Etaipeia ODC

Alhot gtaipor: Trans Europe Halles, The European Network of Cultural Centers
Fonds Roberto Cimetta, (ITapict, ['oAiia), Kulturzentrum Schlachthof, (Bpéun,
I'eppavia), Assoziazione Laminarie, (MmoAovia, ItaAia), Europejska Fundacja
Kultury Miejskiej, (Aovpmiv, [Todwvio)

Iotocehida oyediov: www.globalgrandcentral.net

E-mail emuxowoviog pe eAAnvikod opyaviopo: info@odcensemble.com,
odcensemble@gmail.com

To Europe Grand Central omotelel pio KOVOTOUO GLVEPYOTIKY TPOCTABEL
mov cLVOLALEL GXESDL KOl TPOYPAUUATO OVEEAPTNTOV TOMTIGTIKOV QOPEMV
omv Evpdnn, péoo piag povadikig MAEKTPOVIKNAG TAATQOPUAG TOV GUVOELEL
APNYNOELG TPOEPYOUEVEG OO TO KOO, GYETIKEG LE TN OLEAEVOT TOV GUVOPM®V.
Yvvepydteg Tov oyxediov, OAOL £dpU®OUEVOL TOMTIOTIKOL QOpEic kot diKTva,
€0T1alovV o€ EVTEAMDG SL0QOPETIKA TTedin, OTMG Elvatl Yo TOPAdELYLLO, 1) CUVEXDG
av&avopevn Eevopofia amévavTl GTOVG LETAVAGTES GTI ZOVNJ10, Ol GUVETELES TNG
owovokn g Kpiong otnv EALGSa, To Ydopa Leta&d Tmv Katoikmv TV TpoacTiov
Kot TG TOANG ot Mmodovia Kot T Bpépn, ot moMTIKEG EVIAGEIS GTO AVATOAMKA
ovvopo. g [Todwviag kot ot dractpePfAmpéveg ekoves Tov Apafikod KOGUOL
otnv Evpadmnm. Zt6x0¢ pog elvor vo HETAPOPODOGOVUE TNV KoyLmoyio amévavtt



OTN UETOVACTEVCT) GE TMEPLEPYELD, VO OMGOVUE SVVOUTN GE «TOPEENYNUEVOVSH
avOpdTOVG Kol Vo dOGOVUE Eva SloPOVIKO HABNUo OTNV TEYVN TNG GLAAOYNG
EUTELPLOV and avBp®TOVG oL TIG EdNoav and TPMTO YEPL.

ZUvToun TEPLYPA.OT) TS TPOGEYYIGNS TG OLEVPVVONC KOVOD:

Ot péBodot ywr v avémtoén tov Kooy kot To MG B To 0dnynoovpe vo
EMAVOTPOCOIOPIcEL TO CUVOUCHNUATE TOL Yo TO «EUEIY KOl TO «owTod»,
SLPEPOLV avapesa 6TO dLadPacTIKO BENTPO KaL TH GOTOYPAPIa, TIC KOAES TEXVEG,
10 oY£610, TA KOAMTEXVIKG EPYACTNPIY, TNV TEYXVI TOL OPOUOL Kol TO KEVTIPO
puoeviag kaalteyvav. To Europe Grand Central givon évag ydpog ekpadnong
Kot avantuéng pueboddmv cuvavinong He to Kowo, omov Kot av Ppioketat. Xto
EMIKEVTPO TOL £pYOUL £lvar T cuVEXDS ovantuocduevn Bordr, og ynoeakod epyaieio
Y1 T GOVOEST] TV 10TOPLAV e BEpa Ta uvopa mov Ba ypnoipomombovv oe dreg
15 dpaoetc. Ot etaipot Ba GuVEPYAGTOVV GTOV GYESOGUO TNG KOIVOTOLOL europe-
grandcentral.net, piag pdong dedopévmv mov erro&eveiton and to Trans Europe
Halles, 10 xvptotepo dikTvo VEEAPTNTOV EVPOTATKAOV KEVIPOV TOATIGULOV, TOV
Aertovpyel MG TOADTIUOG GLVEPYATNG HOG YOl TNV EMKOW®ViR kot dtddoon Tov
£pyov.



Networking European FEstivals for Mental Life Enhancement
- NEFELE

"ETtog onpocicveng g mpoxipuéng: 2015

Tuvrovietig: Kowovikég Zuvetapiotikég Apaotnprotnteg Evmabdv Opddov
«EAPA»

EAMvikog opyaviopos: Kowvovikég Zuvetaipiotikéc Apaotnpiomeg Evrtobov
Opdodwv «kEAPAY

Aot graipou: First Fortnight (IpAavdia), EURO-NET (Itoic), Fundacion In-
tras (Iomavia), Asociacijas Olimpikas (AtBovavie)

Iotocehida oyediov: www.nefeleproject.eu

E-mail emxowoviog pe eAAnvikoé opyaviepo: info@edra-coop.gr

Kvpo avtikeipevo tov €pyov ftav 1 tpod®Onon e cvvoeong TV TEdIOV NG
TEYVNG KOL TG WOYIKNG VYELOG HE TPOTAPYLKOVG OTOHYOVG:

- TNV KOTATOAEUNOT] TOL GTIYHOTOG YOP® amd TNV Wuylkn acBévela, e 6KOTo va
®EeANB0HV o1 Yoyikd TaoyovTeg KaBMS Kat 1] KOvovio YeVIKOTEPO,

- dedpouvon Tov TEGIOL KOAMTEYVIKOV SPACTNPLOTATAOV, TPOG OPEAOS TMV
1oV TOV KOAMTEYVOV,

- TOV EUTAOVTIGUO TOV OEPATEVTIKMV VINPESLOV KOl SLOSIKAGIDV LLE VEEG LOPPEG
KOAMTEYVIKNG OpacTnPLOTITAG,

- TN SIKTH®GT POPEDV KOl ATOUOV TOV SPAGTNPLOTOOVVTOL KAl 6Ta dVO edia o
EVPOTOIKO EMimMEdO.



H ¢thocoeia tov 6Xov eyyeipnpotog Paciotnke:

- otV pomBnon g idpuong PecTIPAL TEYYNG Yo TNV YUYIKY| VYEID GE XDPES TNG
Evpdnng mov avtictotyeg dpaotnplotnteg kot TPakTikég oev eivar dtadedopéveg,
KoBMG Kot 6TV EVOLVALMON KAt TN SIKTVMGT TV 11d1 LIOPYOVIWY OVTIGTOLY®V
Peotifdr e I'npards Hreipov,

- omv evBdppuvon g avdinyng vEoV TPOTOBOVAMV KOl TNG GULUUETOYNG
KoAteyvov oe avtiotoye Pectifdh ko tovtdypova otn dnpovpyio vE®v
EMAYYEALOTIKAOV EVKOUPLDV,

- GTNV TPOMONGCT TO EVEPYNG CLUUETOYNG TOV OPUOSLOV POPEMV KOL OPYADV TOV
oyetilovton pe to 800 media, e oKOmo TNV gvaicbnTomoinen g Kowvwviag Kot
NV EKONAMOT EVOLAPEPOVTOG YO TN GUVOEST] TEXVNG KO WUYIKNG VYElog Kot To
apotfaio opéAN avTrg,

- otnVv mapoyr Pondetag o kdOe TpmtoPoviia mov yiveton og eBvikd eminedo Kot
vanpetel avtiotoryo cromnd.

Kbpua mapadotéa tov oyediov nrav:

- 1 dopydvoon Tov 1ov gvpomaikod PecTiPAA TEYVNG Yoo TNV YuyKn vyeia Tov
aparypatonomdnke oty Adva and 1-16 Oktofpiov 2016,

- 1 1dpvon Tov gVpETAiKoV SikTVOL DECTIPAA TEYVNG Y100 TNV YUYIKY VYELQ,

- M dnuovpyia S0 epyoreimv yio TNV ETOYYEALATIKT VIOGTNPEN KoL TV €i60d0
TOV KOAMTEXV®V 6TO TEH0 TNG YUYIKNG VYELOC.

ZOvToun TEPLYPA.OT) TS TPOGEYYIGNS TG OLEVPVVONC KOVOD:

To épyo Bacioe v TpocEyyion g dlevPLVONG KOWVOU TAVM G 1101 SOKILAGHEVEG
MPOKTIKEG 7OV TNYALovv amd TO HOPKETIVYK KOAAMTE(VIKOV £PYOV KOl TO
pavatlpevt. H otpatnywr] mov yapdydnke Pacictnke mpmTictmg 0TO YEVIKO
KOwo mov amevhuvotay to €pyo (avayvdpion Kool oAAd Kot YKPOLT TOL Ogv
avVINKaY GUECO GE OTO, OVOLYVAOPIOT] TV OVAYK®DV TOV, TMV YAOGG®MV IOV EMPETE
Vo xpnoononfody, TV TPOGOKIOV TOV K.A.T.) KOl KOTOTV OTN GTOYELON
GUYKEKPEVMV VITO-OUASOV TOV VKAV GE OUTO.

YvyKekpéva, Ge:

- QOpelg MapOYNG VANPECIOV WUYIKNG VYEINS, OPYOVIGHOVG TOV EMITEAOVV
avtictoyo £pyo,

- Gropa Tov avTILETOMILOVY SVOKOMEG OV APOPOVV TNV YLYIKN TOVG VYelo-
mhoyovteg, acheveic,

- KoAMTéyves, €01KOTEPO VEOUG & OvadVLOUEVOVS, OAAG KOl €KEVOVLG TOV
avTIpeTOTILOVY SUGKOALES TOV APOPOVV TNV YUYIKT TOVG VYELD,

- Beopovg kot popeic Tov oyedalovy Kot aoKOVV TOALTIKT,

- POPELG KOl 0pYAVIGLLOVG TTOV UTOPOVV VOL TTPOGPEPOVY EXAYYEAUATIKES EVKAPIES,
- VEOUG avBpAOTOVG, KOWVMVIKA EVEPYOVG TTOV TOVG OPEGEL 1) TEYVY,



- Xyorég Karmv Teyvov kot Mavemornpokd Tuqpoto pépog Tov avTIKeEVO
v onoiwv etvol 1 vyeio.

H otpatywmn yapdybnke pe této10 tpomMoO, MGTE N VIEPTONON SVGKOMMDY TNG
GUUUETOYNG TMV TOPUTAVED GTO £PY0 VoL gival EPIKTY, OAAL KOl e TPOTO OV VOl
TopEYETOL [Liat TOLOTIKY KOAMTEYVIKN eunelpia, 1 omoia va yopoktnpiletot amd Tig
agieg kowvovikng evarsOntonoinong kot va givot TpocPAaciyn, eKmTadELTIKT Kot
avoryT TPog OGAOVG.

Tavtoypova, 61ox06 NTav 1 dnpovpyio kabmg Kot n dwarpnon piog otabepng
GYECTG e TO KOO o€ kabnuepwn Paon:

1) 0 Peotfdr mopeiye duvordTNTEG GUECNG KOl SLOOPUCTIKNG GULUUETOYNG
TOV KooV, pe Wiaitepn €upoorn otn dlopydvemon site specific events, 2)
avomTOYONKOV EKTOOEVTIKEG OYETELG LLE TO KOWO, LEGH TNG EvOTNTAG TOL Pdpovp
tov 1ov Evpondikod Peotifdl Téxvng yio v yoykr| vyeia, ot dpactnplotnTeg
TOV 07010V TPOCEPEPAY SIKTVMGT LE EKTOOEVTIKOVG KoL EPEVVITIKOVG POPELG
(ITavemoma, XyoAés K.0.), 3) avamtoyxdnkav emayyehHoTikEG OYECELS HE
KOAMTEXVEG, LECH OMULOVPYIOG VEDV EVKOLPLDV.

Téhog, onpavtikny Papdtnto d60nke oty evepyomoinon tev BecpdV Kot TOV
EMIONUOV POPEDV, HEGH TNG OTOiaG EVOL LEYAAO HEPOG TOMTIKAOV KO TPOKTIKOV
umopei va yivel evpémg yvaotd evkola 6To evpv Kowo. IIpog avth v katevbuvon,
gvepyonomnkav Becuol kon avtimpocwmrot e Evpanaikng Evoong (IIpodedpog
tov Evpondikod KowoPouvriov, Avtimpoconeion g Evponaikng Emrpomng
omv EALGSa), eMdnvikd Ynovpyeia (Yyelag, [Toatiopov, [Todeiag, Avantoéng,
Tovpiopov), Tomkn Avtodwoiknon (Ileppépera Attikng, Anpog Adevng Yun-
ttoV) Kot [avemotnuaxd [dpopata (EKIIA, Xyxoin Kaidv Texvav).



Awkivoovevee v arrayn: H peravactevon sivar @uoikog
vopog: O0la KiwvoOvton, OAor petavootevovv. Xefacpds otnv
Kiviion g Cong

"Etog dnpocicveng g tpoxipoéng: 2015

Yvvrovietig: Association for Culture and Education KIBLA, (Mdapiumop,
YhoPevia)

EAMvikog opyaviopog: Tunuo MebBodoroyiag, Iotopiag kot Osmpiog g
Emeomung, E6vikd ko Kamodiotprawd Havemotuwo Adnvav

Allorv graipor: ACAX League of Independent Art Spaces, (Bovdaméot,
Ovyyopio) Jauno mediju kulturas centrs RIX-CBIEDRIBA, (Piyo, Agtovia),
Muzej savremene umetnosti Vojvodine (MSUV), (Novi Sad, ZepBia), Muzej mod-
erne i suvremene umjetnosti (MMSU), (Rijeka, Kpoartia), 7scenes, (Apuctepvrop,
OMavdia), The Mighty Creatives, (Leicestershire, H.B.), ZINC, (Macco)ia,
ToaAAia), FOPSIM, (Zejtun, MdAta)

Iotocehida oyediov: http://www.riskchange.cu/ , http://riskchange.phs.uoa.gr/
E-mail emxowoviog pe eAAnvikoé opyaviepo: riskchange@phs.uoa.gr

To épyo Risk Change éyer wg o100 T OMovpyio, dtacOVOESN, GUYKPLON,
duadoon kot TpodBnomn g chyypovNng EVPOTAIKNG TE(VNG, oL o)etileTal pe
TIG KOWMVIKEG EMOTIIEG KO TN peTavaotevon. To £pyo kaAvmTeL To TEdia TOV
GUYYPOVOV TOMTIGLOV, TNG TEXVIG KOl TNG ONULOVPYIKOTITOG, TTOV CLUVOEOVTOL LE



TNV ETIGTNUT, KUPIMG GTIC KOWVMVIKES KO EQPAPUOGUEVES EMOTILLEG KO GE EKEIVEG
g te(voroYing TG TAnpopopiag kot TG enkovoviog (ICT).

H opdda epyaciog tov MIOE tov EKIIA evtdooetar oty gpguvntiki opuddo
«Teyvoroyla kot X0Ovopo/METAVAGTELOTY, TOL  EOIKEVETOL OTN  YOVIUN
aAinienidpaon g «lotopiog tng Texvoroylac», e «lotopiag tng Emotuncy,
tov demotnuovikov mediov «Emotnun, Teyxvoroyio, Kowwvion («Xmovdég
Emotung kou Texvoroylogy) xabmdg kor oTig «METAVOCTEVTIKEG ZTOVOECY,
«ZVVOPLOKEG ZTOVIESH Ko TaL GYeTILOUEVA TTEDINL.

H opada epyociog 0a emkevipwOel 6ta axorovba:

- TOV pOLO NG EMOGTNUNG KoL TNG TEXVOLOYinG oe Bépata mov oyetilovton pe ta

c0VOopa KoL TN LETAVAGTELOT),

- 1 GLUPOAT TNG EMOTING Kot TG TEYVOAOYinG oTn dnpovpyia Tng Snuocilog
gwovag tov mudtov mov oxetifovtot pe To GHVopa Kot TNV LETAVAGTELCT,

- TIG KOAMTEYVIKES OMEIKOVIGELS TmV Bepdtov mov oyetilovton pe ta chvopa kot
N LETOVAGTELOT, EEEOIKEVOVTOG 08 CNTHHATO TOV EUTAEKETOL T) EMIGTHUN Kot
1 teyvoroyia,

- TV oOAMAETOpaon HETAED EMOTNIOVIKNG Kol KAAMTEYVIKNG ONLOVPYIKOTNTOG

KOl EUTEPLOV TOL GUVIEOVTUL UUE T LETAVAGTELOT).

ZOvToun TEPLYPA.OT) TS TPOGEYYIGNS TG OLEVPVVONC KOVOD:

Y10 mhaiclo Tov €pyov, £x0vV EEKIVIOEL OPACELG EVIULEPMGTG GTO OKAOTLOIKO
kowo. ITo cuykekpipuéva, To Epyo cuvdEdNKe dpeca pe To 80 ZuvESplo Tov AIKTVOV
“Tensions of Europe” mov mpaypatonombnke otnv ABnva to Zentéufplo tov
2017 xon efye og kevipkod Bépa «Texvoroyia kot Ovopay, OTOL TAPOVGIACTNKOY
Kot cuinmBnkav Bépata mov oyetiovron pe owTo.

Mapdriinio, péow tov Epyactmpiov (Workshops) ko tov Awdégewv (Lec-
tures) mov mpoPAETOVTOL GTO TAQIGLO TOV £pYOv, VLANPEE GUUUETOXN POLTNTOV
(TPOTTLYKADV, UETOMTUYLOKMOV Kol VTOYNQIOV S1O0KTOP®V) amd SopOPETIKE
gpevvNTIKA Tedia, ot omoiot e€otkeldONKav Le Bépata Tov dntovtal Tov gv AdY®
£€pyov. 210 TANIGL0 TOV £PYOV 0VTOV, TpaypaTOTOmONKE, EMioNC, £va GEHVAPLO
EKTLOIOEVONG EKTAUOEVTAV, PE GTOYO TN dnpovpyla ydpwv erevBepnc Ekppaong
gvdAotov opddmv. H didaktikn evotnta ovopdletor « ANUiovpymdvTog acQalelg
KDPOVS» KOl £XEL MG GTOYO VO EPOSIAGEL TOVG EKTOUOEVTEG HE TIG OTOLTOVEVEG
de&lotnteg ywoo va epyactodv pe OUAOEG UETOVOCTMV, TPOKEWEVOL VO TOVG
EUTVELGOVV EUTICTOGVVY KOl EMBLI0 VO EKPPOCTOVV ETOKOSOUNTIKG KOl e
acQAaAELo.



Y10 TAaicl0 NG £PEVLVOG TTOL dlevepyeitatl, VINPEAY CUVEVTEDEELS e TPOCOVYEG
KOl LETOVAGTEG KOl KAt ovtd TOV TPOmo, LANPEE S1dvom NG TANPOPOPING,
GYETIKA [E TO £PYO KO TNV EUTAOKT TOVG, Katd TN delarywyn tng £pevvag mediov.
Ta péoa mov ypnoomoovvtot efvar Kupimg ot 16ToceMdEG TOV £pyov KaBDS Kot
ot AioTeg NAEKTPOVIK®V TayvdpoLei®v 0mov dtakvodvial ot TANpopopies mTov
aPOPOVV GE SPUCTNPLOTNTEG TOV £PYOVL GTA AVAOTEP® KOWVA-GTOYOVG.



Mg opilovta 0 2020: Exkntardevovrag Movoikovg kot Kowvo ctov
opynoTPko topéa otnv Evponn

"Etog onpocicveng g tpoxipuéng: 2014

Xuvrovietig: Opynotpa Néwv g Evponaikng Evoong

EAMvikog opyaviepég: Opyoviopog Meydpov Movcikng ®eccolovikng

Alhov graipow: Graffenegg Kulturbetriebsges M.B.H, Fondazione Concorso
Pianistico Internazionale Ferruccio Buson, Palais Des Beaux-Arts - Paleis Voor
Schone Kunsten, Tdpvpa Zvpeovikng Opynotpag Kompov, Hudobné Centrum
(Music Centre Slovakia), John Good Limited, Culture Action Europe
Iotocehida oyediov: http://www.euyo.eu/discover/towards-2020-project/
E-mail emuxowoviog pe eAAnviké opyaviopo: info@tch.gr

To oyédo «Me opifovta to 2020: Exmardedovtag Movcikodg kot Kowod otov
opynotpkd topéa oty Eupdmn» Ntov éva peyding KMpokog evporaikd £pyo
ouvepyaoiag, Tov okond giye va SNUovpyNoet £va vEo Hoviélo de&loTNTOV Yo
TAAAVTOVYOVG VEOLG LOVGIKOVG opynotpag and to 28 kpdrtn péAn g E.E., pe
TPOTO OV VO, AVTATOKPIVETAL OTIG PETAROAAOLEVEG avAyKeS TOV 210V audVa Yo
70 Kowd Kot v kowavia. To poviédo Paciletar 6° évo TPOTOTLO KAVOTOLO
TPOTO KATAPTIONG, EVO TPOYPOLLLO GE YNOLOKT TAATPOPLO, TOL VO GUVOEEL TO
KOWO e TIG TOPOUoTACELS, OAL doUnUEVa £TGL DOTE Vo evtafel 1 O1LLOVPYIKT|
TOMTIOTIKN avATTTLE, Vo 50800V gukaipieg KapLEPag KoL GTPATIYIKES OVATTUENG
KOWoV.



ZUVTOUT) TEPLYPAOT) TS TPOGEYYLONS TS OLEVPLVOTS KOLVOL:

[potapyikodg 6TOYOC TG GTPOINYIKNG dlevpuVeNS Kool tov project T2020 ftav
N avantoén Kowol, pEcw TG avénong e TPocPacildoTnTog oTNY KAOCGIK
HOVGIKT, OIKOSOUDVTOG TOUPAAAAL TTOAVUOPPIC GTO OKPOOTNPLO KO LE ELPACT
o 3 Eeyoprotég opddes: (1) vapyov kowo (2) véo kotvo (3) pn Kowvo.

H otpomyik) ovamtoydnke pe yvopova v ekmaideuon VEDV TUAVTOVY®V
HOVGIKAOV, avarTOGGovTag de&10TNTeg 1oL Bo Tovg fon BN covy 6TV EmaryYEAUATIKN
Tovg mopeio kat Bo cupPfdiovy oV AVENGCT TOV TOCOGTAOV OTOCYOANONG GE
oAoKANpn v Evponn, pe otabepn ppacn oty kowvotopio. Ta mocoticd kot
TOLOTIKG 6Totyelo Pacicmnkav o€ pio 6elpd TPO@TOPOLAIOV Kol SPAGEDY Yo THV
avantoén Koo, e1dikd oxedlaopévn yuo to oxédio T2020:

* H 1otocelida T2020 kot 1 epoppoyn App Aertobpynoav oG HOVTELD YioL TOV
TOMTIOTIKO TOMEN. AVTEG Ol YNELOKEG TAOTQPOPLEG TPOGPEPOVY GTO VTTAPYOV
Kowd mapdbupa HEGH TOV OTOIV PTOPOLY VoL SOVV TIC TOPUCTACELS O VEEG
HOPPEG Kat e OLENUEVT O1OOPACTIKOTITA.

* H Evponaiky Movcikny Zyol enikevipmbnke koping 6€ vndpyovia Kot véa
AKPOOATAPLOL, LE GTOYO VO AVENGEL TO EVOLOPEPOV GTO U KOO KOOMS 1) AN TNG
Kot 0 avTikTumdg ™G avEavovtat, XpOVo LE TO YPOVO.

* Mikpotepa, €EaTOIKEDUEVE €PYO. OYEOIAGTNKAV YO VO YPTCYEDCOVV G
nmapodeiypoto dpdoe@v yapmAod KOGTOLG TOL EUTAEKOVLY TNV KOWOTNTO KOl
umopolv €0KOAD, Vo EVOOUATOOOOV GTOV VITAPYOVTO TPOYPUUUATIGHO TNG
EMKOWOVIOKNG TOMTIKNG €VOC taipov Kot Bo givar edkola amodektd amd Tig
tomikég Kowotntec. Emiong, éxouv oyedactel yuoo va OGOV GTOVG HOLGIKODG
TNV KLPLOTNTO TOV TPAOTOROVADY avarTLENG KOWOD.

* Oudda tomkdv mpoypoppatiotdv mov ovopdletor REACT otdyevoav
oV avamtuén véou kotvov. Avti 1 Opdon cvuPdriel oty avdmrTuén TOV
SeE10TTOV TG TOTIKNG KOWOTNTUG TOV VEDV, TOL OTOTELOVV TO UN KOWO Kot
£)YEL MG OTOTELEGLLO, TT] OTLULOVPYI0 TOTKAV SIKTOMV, TNV AVTUALYT] YVDGEDV KoL
TEYVOYVOGing, ovoyetilovtag T He £va omhd aAAG OTOTEAEGHOTIKO EKTALOEVTIKO
TPOYPOLLLOL VIO TV OPYAVAOOT| [WKPDV, GVETIGUOV KOl EVOAAAKTIKOV LOPO®OV
TOPACTAGEDV.

* To [Tpdypoppa «Ywo0étnoe po Opyotpor katédei&e Tog pio opyotpa propel
vo evoouat®del HEca o€ o vEa KOWVOTNTA KOl VO, ETEKTEIVEL TNV EUPEAELL TG,
SMULOVPYOVTOG pie GEPEG dpaoTnNPloTHTOV, KEPdilovtag E60pog He TV TaPOodo
OV YPOVOUL.

* ZT0%0G NTAV TA 1] AKPOATIPLY, LECH EVOG KOVOTOUOV GYESIOV cLVEPYAGTNG
G€ J1APOPOVG TOUEIC, YPNOIUOTOIDVTOS TNV KAUGCIKY LOVGIKT OG LETUPOPE Yo
avENON ETYEPNUATIKOV SEEI0TNTOV KL TPOKATON EVOLUPEPOVTOG TTOV OEV VILTPYE



apwv. To oyxédo 30/40 «Alvovtag ydpo otV KAUGIKN HOLGIKN» TEPLAAUBAVEL
evnikeg peta&d 30 kot 40 etdv. Zroyevovrag avth Ty nAKakn opndada, 1 ADS
£pBace oe évav KOpo Topdyovta Tov enNPedlel TV KOVATOVPO TNG VEOAQinG ,
Tovg yoveic. Ta pikpd GOVOAN LOVGIKNG S®MUATION EPEPAV TNV KAAGIKN LLOVGIKN
oe TonoBecieg KATAAANAES Yo TO TPOCOTIKO TV Ypapeiwv. To mpookekAnuévo
Kowo Bo mpoékumte and Eva apylKd epMTNLATOAOY0, TO onoio Ba diveton og
OAOVG TOVG VITOAANAOVG, TPOGdLopilovTas TO [N KOWO.



KAPABANI. H XYNEXEIA. Tpog@odotavtag 10 pérhiov: Kivovrog
™V TOAN pe TNV TEYVN

"Etog onpocicvenc g mpoxkipuéng: 2014

Xvvrovietig: Nordisk Teaterlaboratorium / Odin Teatret - Aavia

EAvikoc opyaviepég: IToivteyveio Kprng

Allor gtaipor: Universita degli Studi di Torino, Dip. Di Studi Umanistici (Unito
- SCT Centre) — ItaAia Centro de Arte y Producciones Teatrales SL (TNT The-
atre) — lomavia Stowarzyszenie Edukacyino - Spoleczno - Kulturarne Teatr Brama
(Brama Theatre) — [ToAwvia ZID Theatre (ZID Theatre) — OALavdio Truc sphe-
rique (TRUC) — XAoPoakio Biirgerstiftung Rohrmeisterei Schwerte (Rohrmeis-
terei) — I'eppavio Farm in Cave (Farm in Cave) — Togyioa Omma Studio Private
Non Profit Company (OMMA STUDIO) — EALGSa Association des Agences de la
Democratie Locale (ALDA) —T'aAAio Kulturno Izobrazevalno Drustvo Kibla (Ki-
bla) — XAofevia Societa Consortile per Azioni OGR-CRT (OGR — CRT) —ItaAio
Iotocghida oyediov: http://caravanext.eu

E-mail emuxowoviog pe elAnvikd opyoaviopo: stavros@ced.tuc.gr

To mpdypappa eotaler ot dpovpyio ekdnidoemv mov otnpilovtar movem
g autd mov ovopdlovpe Oatpo omv Kowomta (BcK). Xe avtd to mhaicto,
enayyehportieg Koltéyveg kot amhol moiiteg poll Ba dwcovv on ota dikd Tovg
GLALOYIKA TOMTIOTIKG SpMUEVA, TOV Ba TpaypatonmomBovv 6g avoryTods ydpovg,
mAoTEleg, dSPOLLOVG, YELTOVIEG, KAT., Héca omd pio d1adkacio eVEPYNG CUUUETOXNG
kot a&lomoinomng Tov kowvov. Ot otdyol Tov oyediov sivar 1 avamTvEn €vog
OAOKANPOUEVOL EVPOTOTKOD SIKTVOL YLl TNV OVTOAAAYT TOMTICTIKOV ayoddv
KOl ETAYYELLOTUOV, 1] £dpaimon Kowmv pebBodoroyidv tov Evponaikod ®cK, yia



™V emiTevEN KOWOTOU®Y TPOCEYYIGEMV EVEPYNG GUUUETOYNG TOV KOWOD KOl M
EVOOUATOON-0E0TOMGCT TOV YNOKOV TEXVOLOYIOV 011 pebodoroyia tov @cK
Y Tr S1EVKOAVVOT Kot TPOMONOT TNG EVEPYNG CUUUETOYNG Kot OAANAETIOpaong
TOV KOVOV.

ZOvToun TEPLYPO.OT) TS TPOGEYYIGS TG OLEVPVVONC KOVOU:

H devpuvon kowvot Baciotnke ot pebodoroyio OcK mov avantiydnke and Tovg
gtaipovg vd v enifreyn tov Universita degli Studi di Torino. Bacileton og
peydAes kot PIKPES EKONADCELG Ko 1 KEVTIPIKN W0€a lvar 0Tl KBe KaAMTEYVIKT|
EKONAMGT] OPYOVAVETOL UE TNV EVEPYT GLUUETOYN KO GUVEPYACIO TOV TOMIKOV
Kowotntev 6 Babog ypovov.

H S1edpuvon kowvov Paciotnke o técoepic GEoveg:

Meprhappave. Méca omd v Tomikn dStKTO®ON [e TOAITES, OLAdES, CLAAOYOVG,
0pPYOVACELS Kot WOPOUATO, EPYOLOCTE GE GLECT) EMAPY| LE TIC TOMIKES KOVOVIEG.
Avtdg o dEovag avantHooeTol KOTA TN SIEPKELN TNG PACTG «YAPTOYPAPNON Ko
SIKTOHOON» TOV EKONADGEMV.

KatoptiCw. Me v avéinyn Spdcemv aviantvéng d6e€lot)tov tov Koo,
Hécw oepvapiov Kot gpyoctnpiov, KoBdG Kot Ue TN CUUUETOYN TOV KOOV
ot dnuwovpylo kot dopydvoon Korltexvikov dpactnpotteov. H @don
avt) eEgMoceTon e GEUVAPLO KOl EPYOCTNPLY, TO OT0i0 SLOPYVMOVOVTOL OTtd
TOVG €TAEPOVG, 08 GUVOVOCUO e EKTOOEVTIKEG OPAGELS OTN XPNOT YNOLIKOV
TEYVOAOYIMV Y10 TNV OVATTLEN Kot SLEVPLVOT TOV KOWVOD.

Anpuovpy®. Ot emaryyeApotieg Kot Ot KOAMTEXVEG TOL GYEdiOL dlopyovidvoLV
TG eKONAMGCELG pali He TO KOWO, PE TNV EVEPYO GULUUETOYN TMV TOATOV GTO
oxedopd Kot TG TPOPeg o OAN TN Slodpoun, omd TNV aPYIKT COAANYT £0G Kot
TNV TEMKT| TOPOVGIOoT TV KAAMTEYVIKOV SPOUEVOV.

Xuvoém. To koo Epyeton og EMAPT], LECH TOV SIKTVOL TOL GYEdiov, He debveig
£TAPOVG, ALEGH KOTA TN SLAPKELD TOV EKONADCEMV, OALA KOt €€’ AMOGTACEWG UE
™ ypnom véwv texvoroywmv: live streaming, epappoyn Next app yio Kivntd mov
dNpovpynONKe yior To TPOYPOALLLO KOL TNV 10TOGEAIDA TOV GYEdiov.

To mpdTO £T0G TWV SpaGTNPLOTITOV TEPLEAGUPOVE:

* Epumhokn| véou kotvod kot cuykpyéva: moudid SNUOTIKMOV GYOAEI®V, POLTNTES,
doteyovg, dropo pe YOUNAO M Hecaio €GOOMUN, MAKIOUEVOLS, KOWVOTNTEG
aALodomdv, ToAiteg omd LROPoOLCHEVEG GUVOIKIEC, GTOMO HE WYUXOAOYLKE
mpoPAnuara.

e ZuppETOYN TOMTOV pe Epeoomn otn cvv-onuovpyioe pe 1.004 dueca
EUTAEKOUEVOVG TOAITEG GE SPAGTNPLOTNTES AVATTUENG IKAVOTNTMOV.

o YvppeToy] TOMTOV Ue 2.665 eUTAEKOUEVOVS OE YEVIKEG OPOOTNPLOTNTESG



avATTLENG KOOV, KOTO TIC OTOIEG Ol ETAIPOL MEPAUATIOTNKOV KOl PEAETNGOV
VEOLG TPOTOVG JLEVPLVONG KOL EVEPYNG GUUUETOYN] TOV KOLVOD.

O etaipot egumhodticav kot odéncav TG KovOTNTEG TOLG OTIC pHeBddoVg
GUUUETOYNG, AVATTLENG Kot S1E0PVVGTG KOO, HEGM TNG aE0TONGNG YNOLOKOV
TELVOLOYIDV.

Atya Moy yia Tov péro tov Iloivteyveiov Kpitng oto oyédro

To Ilolvteyxvelo Kpnmng kot ovykekpyéva to Epyaotipio Awvepmuéveov
IMnpogopakdv XZvotudtov kot Eeoppoydv Ioivpécmv, g texvoloyikog
etaipog Tov oyediov givan vevOVVO Yo

* TNV Tapoyn vVINpectdV live streaming kot fivteo enthoync, ot omoieg kabictavrol
oAV 16YVPa epyareio TV peBodoroyidv tov @edtpov otnv Kowvotmroa,

* v avantuén g epappoyng (Next app) v é&vnva kivntd (Android ko i0S),
1 omoio YPNOYOTOLEITAL Y10 TV EMKOW®VIL Kol TpodBnon tov ekdnidoedv
oV 6)ediov, OAAA KUPIMG YloL TNV EVEPYT GUUUETOYT TOL KOWOU HEGHM POSts Kot
punvopdtov,

* TNV avAamTLEN TNG YNOLOKNG LOOKOT TOL oYediov, 1 omoia eival OVGLOGTIKG [ia
YNOLOKN HOPLOVETO, O YEPICHOS TNG OTOl0G YIVETOL HECH TMOV SUKTUAMV TOV
YEPLDOV, XPTCLOTOLDVTOS EWIKEG GVOKEVES e160d0v (Leap Motion) kon umopei va
npoPAinbei o peydreg 000veg N empaveles.

Iotooe)rida Epyaotnpiov: http://www.music.tuc.gr



XQPIXMOX THX OIKOI'ENEIAX AOI'Q THX METANA-
XTEYXHYX: APAMATOIIOIQNTAY THN ANEKAOTH
EYPQITAIKH IXTOPIA - FAIDRA

"Etog onpocicveng g tpokipoéng: 2015

Xuvrovietis: Kévipo Zmovddv Adikov Bedtpov (EALGSR)

EAvikoc opyaviepéc: PRISMA Kévipo Avoartv&iaxdv Meietodv

Allor gTaipor: Pro-Rodopi Foundation (BovAyapia), Sagohuset Teatre (Xoundia)
Dobra Wola Foundation (IToAwvia), Teatro Dei Venti (Itolio), Ceec Artemis
(Povpavia)

Iotocehida oyediov: www.faidraproject.eu

E-mail emuxowoviog pe eAAnvikd opyaviopé: prisma@prismanet.gr

To épyo FAIDRA 0@opd TpocOTIKESG IGTOPIEG KOl LOPTLPIES OTADY OLKOYEVELDV
omv Evpdnn, mov Pidvouv tn pHETOVACTELON G SAPOPETIKEG CLVONKEG Kot
mEPLOSOVG TG TPOGPOING LOTOPLOG TNG YDPOS TOVG. AVTEG Ol 1oTOpiES YivovTal
N “mpdTN VAN Yo pio mopdotaot, oto €160G Tov Beatpicov viokipavtép (doc-
umentary theatre). O yopiopdg KoL 1 ELAVEVOGCT TG OKOYEVELNS, 1| EUPAmTIoN
o€ o véo KOLATOVPO, TO GLVOLGONUATA KOl Ol TPAYHOTIKOTNTEG TG (ong, Oa
épBouv o010 TPookNVIo Yo va avaderyBel pia TTVY TS TPOGPATNG KOWVWOVIKNG
KOl TTOMTIOTIKNG EVPOTAIKNG 10TOpiog, 1 omoio dev d1ddoKeTaL GTA GYOAElD 1|
amoLvoldletl omd TV enionun Ypomt 1oTopia.



ZUVTOUT) TEPLYPAOT) TS TPOGEYYLONS TS OLEVPLVOTS KOLVOL:

H npocéyyion mov axorovdein opdda tov Epyou yia tn dievpuven) kotvov Pacileton
GTNV EVOOUAT®ON TNG J1AoTacNG aVTG 6€ KAOe dpactnplotnTo TOL £PYOL Kot
EKTOC OO TNV OVTILETAOTLGT TOV EVPEOG KOWVOD MG SUVNTIKOV KOOV, EIGAYEL pia
O GLYKEKPLUEVT 0TOYELGT. Edkdtepa, 1 S1ehpuvor Tov Koo EYEl ®G 6TOYO
TOVG LETOVAOTESG KO TIG EBVOTIKES KOWVOTNTEG, TOVG VEOUG KAAMTEYVES KOl AAAOVG
oLvoQEiG emayyeipatiec Tov extBupodv vo elodyovy Bépato g emkapdTTaG,
KOWwmViKd THoto Ko TayKOGHES avnovyieg oty t€xvn Tous. Emionc, otoyevet
Kot og podntég, pe otdyo va E10GyEL TOV TOMTIGUO KOl TIG TEYVEG, MG OYNLLOTO
Yo TNV KaTovonon g Kow@viog Kot Ti¢ maykoopes tpokinoets. [Hapdiinia,
N TPOGEYYION OVTH EUTAEKEL KOl TO VPV KOO, HECH TNG GAANAETIOpOoNG GE
TPOYUATIKO XPOVO pE TOVG Beatéc, KaTd T SIAPKELN TOV TAPASTAGEDY TOL £PYOV.

H nopodoa tpocéyyion yia diebpuvor kotvoo €xel dHVo oTdyovs:

) VoL GLVOIEVEL KAOE dPOTTNPLOTNTO TOV £PYOV, GE OAOL TOL GTASLO. TNG VAOTOINGNG
oV,

B) va epmié€er GAOVG TOVG ETALPOVG TOV £PYOVL OTO GYEDI0 JLEVPVVONG KOLVOV,
TPOKEWEVOD va, a&lomomBobv ot epnelpiec, ot 106G, To SiKTLA KoL Ol IKOVOTNTESG
OA®V KOl VO TTOAAOTTANGIAGTOVVY TO, OTOTELEGLLOTA, PHEGM TNG KOWVNG EMITEVENG TNG
vAomoinong Tov oyediov.

Ta kOpla ooty Ein TOV GYEdiOL dredpuvong Kooy meptlapfdvouy:

Exnaideven: 1 eknoidevon Tov VEOV KOl M TEPOUITEP® EKTAIOELON VEDV
KOAAMTEYVOV 070 €i00g ToL Beatpikod vrokiavtép (documentary theatre), 1
gvaicOntonoinom Tov EVPVTEPOV KOWOD.

[pofori} ko 7wPooPacuoTNTO: TO OYXESO EMKEVIPOVETOL GE KOWVOTNTEG
UETAVOOTMY OV GLVNOMG UEVOLV EKTOC TNG EMIKPATOVCNG TOALTIOTIKNG TAGNG
TOV YOPOV OV TOVG PIA0EEVODV.

Yuvepyacisg: dnpovpyio cuvePYUSIDY e GYOAEIN KOl TOTIKEG apyég, HE GTOYO
va e£ao@OMOTEL 1) PLOGILOTNTO TOV GYEGIOV, HECH TNG ODENGNG TNG KOWVMVIKNAG
gvatoOntomoinong tav vémv.

Alddpacn pe TO KOwo: ol Opadec-otOXOL TOL oyediov dehpuvong Kovov
KOAOUVTOL VO, SLOUHOPPDGOVY, AAANAETIOPDOVTOS LLE TOVG SNILOVPYOS, TN OeaTpikn|
TaPACTOCT KOl VoL GUUUETEYOVY pécw epyoleiov TIIE.



Interfaces | Néa povtérho kol TPpOKTIKES Yo TNV AvaaTLEN TOV
KOOV TNG o0y povS povoikis otnv Evponn

"Etog dnpocicvong g tpokipoéng: 2015

Yuvrovietig: Ztéyn Idpvpotog Qvdaon

EAMvikog opyaviepdg: Xtéyn [dpopatog Qvaon

Allov gtaipor: De Montfort University (Hvopévo Baciiewo), Evpomaikd
Havemomuo Kompov | EUC (Kvmpog), IRCAM (F'odrio), ZKM | Zentrum
fir Kunst und Medientechnologie (I'eppavia), CREMAC (Pouvpavia), Q-O2
(BéAy10), Ictus (BéLyro), Klangforum Wien (Avotpia)

Iotocehida oyediov: www.interfacesnetwork.eu

E-mail emxowoviog pe eAAnvikoé opyaviepo: info@interfacesnetwork.eu

To Interfaces givai éva deBvég, drobepotikd oyES10 TOL ATOGKOTEL VO QEPEL TN
VEO, LLOVOIKT G€ €VOL EKTETAWEVO QACHO VE@V akpoatnpiov. Me v vrootpién
ToV mpoypappotog «Anuovpyiky Evpdnny» (Creative Europe), 1o Interfaces
GLVEVAVEL EVVEQ SLOPOPETIKOVG £TAPOLG 0o T MeydAn Bpetavia, T [eppavia,
™ loAAia, v Kbdznpo, To0 Bédyio, tn Povpavia, v Avetpia kot v EALGSa, pe
Boacikd GTOYO TNV OVEDPEST] KAVOTOUMY TPOTI®V Y10 T GUVIEST) AKPOATNPImV
HE TO €PY0 HOVGIKAOV KOl KOAAMTEYVOV 7OV SPACTNPLOTOOVVINL OTNY TPAOTN
YPOUUY TNG dNpovpYiag, HEGO amd £va TTOAD VPV PAGHO dPACEMV: VEEG LOPPES



TOPAGTACEDV GE KAVOTOLOVG YDPOLG, LE TN YPNOT VEOV UECMV, EKTOUOEVTIKEG
dpaoTnPloTTEG, £pEvva Yo TNV avamtuén Kool kot cuvédpla, Qrholevieg
KOAAMTEXVOV.

ZOvToun TEPLYPA.OT) TS TPOGEYYIGS TG OLEVPVVONC KOVOU:

O kevipkdg 61006 Tov Interfaces eivan 1 TPocErkvuon vEmv akpoatiplov kabe
NAKioGg Kot TV SuvnTIKOV Opady Kooy Tov Yol d1dpopous dnUoypapkods 1
TOMTIGTIKOUG AOYOUC, dgv £X0VV akOpa EpOEL G EMAPT UE TN LOVGIKY| TNG ETOYNG
Hog.

Mia Baowkr| didotaom Tov oyediov givar 1 Tapoyn «onpeimv e16650V» Yo Tadid
KOl VEOUG avOpMOTOVG, PEPVOVTOG T GUYYPOVN LOVGIKY KoL TEXVT TOV YOV TOGO
Léca 6To omitt OGO Ko EVTOG TOV GYOAKOUD GUGTNUATOC, LLE TN XPTOT YNOLK®OY
EPOPUOYDV KOl AOYIGUIKAV, DOTE TO TOLOLA VOL TEWPOUATIGTOVV OTHLLOVPYIKA.

To Interfaces mpoogéper €va eupd @Aacuo epyoreimv mOL UTOPOLV VO
yxpnopomomBovv, eite yio Sdackario, ite ywo dnuovpywn epyacia, evd
mopéYEl, EmioNe, VAMKO Tekunpimong Yy Swfovievon Ko mopadeiypoto
BEATIOTNG TPOKTIKNG, YO EPUNVEID KOl TOPAY®OYN VEDV KOUVOTOU®OV LOPPAOV,
mpoceyyiloviog YneoKEG Kot EKTOLOEVTIKEG KOWVOTNTEG KOl EMOYYELLOTIEG TOV
dNpovpykov YHhPov.

[Mapdriinio, evBappOveTOL 1| CLUUETOYN KOWOVIKOV OUAd®V (Opdadeg YoumAon
€000 UOTOC, KOWOTNTEG UETOVAGTMV, AVOp®TOL EKTOC TOV UEYAA®Y OOTIKOV
KEVIPMV K.0.), TOV OgV £X0VV EpOEL GE ETAPT LUE T1 GVYYPOVT] LOVGIKT, Y10 TOALOVG
KOt S1G(pOPOvg AGYOUS, S10pYAVMVOVTIS KOAMTEXVIKES SPACELS GE EVOALAKTIKOVG
KHPOVG, ATVTES GLVAVAIES Kt EKOINADOELS pe eAedBepT €lG050.

Emiong, 10 ox£d10 evBappuvel TN GUUUETOYN] OKAONUOIKOV Kol EPELVNTOV
péca amd v vAomoinon oLVESPI®V Kol EKTOLOEVTIKMOV EPYAOTNPI®V, EVO
TO EPEVVNTIKA GYEOL0L  TPOGPEPOVY TOAVTILO VAIKO GTOVG EMAYYEAUATIEG TOL
KOAAMTEXVIKOD UAPKETIVYK, PoNnOdVTOS TOVG Vo BEATIOCOVV TIG GTPATNYIKEG TOVG
Yo TNV TPoMONGT TG GVYYXPOVNG LOVGIKNG KOl TEXVNC.

O1 kOpieg mpooeyyioels Tov oyediov yio v avamtvén kotvov epiappdvovv:

* VEEC TOPOOTATIKEG HOPQES, TOPOLOLALOVTOS £pYo KOl GUVOLAIEG GE VEOUG,
KOWVOTOHOVG  YADPOVG, eyKovialoviog ouvepyacies UHeTOED  SlopOpETIKOV
KOAMTEXVIKOV WOIOUATOV Kol YPNCYLOTOIDVTAG To VEX HEGO, GTO GTASL0 TOGO
g dnpovpyiag 660 Kot Tng H19800mMG,

* EKTOLOEVTIKES SPAGTNPLOTNTES TOL TEPIAAUPAVOLV dPAGELS PUOIKTG TALPOVGIAG,
pali pe éva GHVoLo amd KavoTOUES SLAOIKTVOKEG EPOPULOYES Kot TepIPdAlova,
* TPOYPEUIATO KOTAPTIONG Y0 TO TPOCOTIKO TMV ETOUPMV KOLTOV GUVEPYALOUEVOV
popémv oe Pacikodc TopEls, OTMG:



» véa néca, TEXVOAOYIEG TANPOPOPIKNG KOl ETIKOWVOVIDV YIO. TNV OVATTUEN
KO1VOU,

» ynolokn apyeobémon, avopuetddoon kot {NTNUOTA TVEVIOTIKNG 1O10KTNG10G,
» ¥pNomn TOV VEOV HECHOV OTO EKTOUOEVTIKO TAAIG1O.



In_Nova MusEUm: Toa povogio €motpé@ovv 6TV TOMIKI
Kowvovia péom ¢ Téxvng kot g Awetpo@i)g

"ETtog onpocicveng g npoxipuéng: 2015

Yvvrovietig: Centro Europeo per il Turismo, lo Spettacolo e la Cultura-CET
(Itaiia). To peydro mieovéktnuo tov CET otpiletor oty kavottd tov va
avadEKVVEL TNV 0&l0 TNG TOMTICTIKNG KAPOVOLLAG KOl VO TOVAVEL TV avanTuén
TOV TOMTIGHOV, WHEC® EKONAMCEDV TOL gVIoYOOLY TNV 0&io TOV IGTOPIKAOV
pvnueiov kot vrootnpilovy TNV TPOGEAKVOT| KOVOL.

EAMvikog opyaviepéc: Movaceio Zoyypovng Téyvng «®eddwpog [Mamayidvvney
Alror gTaipor: Ewdwotepa to épyo In. Nova Museum eumiéket ueca 2 povosio
¢ etaipovg, to Skokloster kéotpo otn Zouvndia kot To Movceio X0yypovng
Téxyvne Beddmpog Tanayidvyng otnv EALGda. To kdotpo Skokloster eivor éva
Movceio amd v pumapoK emoy, 0tav 1 Zovndio fTav 1 HeydAn dvvaun ota
Bopeta, pe éva KoAdQ Stotnpnpévo Kot vTEPoyo TEPIPAAAOY, e dtakdounon and
70 1600 ko petd. To kdotpo Skokloster givat kpatikd Movaoeio and to 1967, 6tav
70 KPATog 1o ayopace and pa Tk owkoyévela. Eivat to peyaldtepo dmtikd
KAoTPO oL £xel yTioTel ToTé 6TN Zoundia. To Movoeio Asttovpyel Kabnpepva to
KkaAokaipt kot o ZafPatokdplaka TNy Gvoin Kot to eOvoTmpo.

H noltiotikn otpotnykr tov Movogiov Og6dmpov Iorayldvyn enkevipOveToL
G€ EVVEN OTPATNYIKOVS GTOYOVC:

1. Biovown moltiotiky kKAnpovopd 2. Avamtuén tng TOMTIGTIKNG dNovpyL-
KOTNTOG KoLl TG TOPOy®YNg MHe okomd v glaylotonoinon ng amdoTaong
Tov Movceiov amd v Tomikny Kowotnto 3. AvAmtuEn Kowold HEC® TOL
ENOVATPOCILOPIGLOD TG TaVTOTNTOG 4. Exmaidevon pécm g amelevbipmong g
dNUovpyIKnG evépyelog 5. Behtioon g mTepLpepelang TOMTIOTIKNG TOATIKNG,
péom g obvdeong avBpdnov 6. Aebvég Kodhteyvikd dpapa Tov Kablotd to




Movoceio ghkvotikd Yo éva d1eBveg akpoatnplo 7. Na ddoet 1oyvp1| TOMTIOTIKN
®6non oty tomikn owovouio 8. Na mpombnoet kawvotdeg Tpoceyyicelg oty
KAnpovoud kot Tig mopadoctakés popeés téxvng 9. Na npombnoet to Movceio
MG ONUAVTIKO KEVTPO SNULOVPYIKOTITOG KOl TOATIGTIKOD TOVPIGUOV, EMLUEVOVTAG
GT1 SNULOVPYIKOTNTO TOV AVOPOTOV.

[Tévte (5) emmiéov cuvepyalopeva povoeia eniong coppetéyovy : to Palazzo Chi-
gi di Ariccia (Itodio, www.palazzochigiariccia.it, www.facebook.com/Palazzo-
ChigiAriccia), Museu Bordalo Pinheiro (IToptoyoiio, www.museubordalopinhei-
ro.cm-lisboa.pt, www.facebook.com/Museu-Bordalo-Pinheiro), to Movaceio tov
Kuxkic (EALGSa, www.facebook.com/kilkis.org), to Efviké Movoeio I'empyiov
Kootpuot Zkeviépunen (otmv Kpovia, AABovio, www.muzeumetkruje.gov.al,
www.facebook.com/Muzeu-Historik-dhe-Etnografik), To Apyaioioyiké Movaceio
Tov Avppayiov (ArPavie, www.facebook.com/muzeuarkeologjikdurres). Eniong,
eumAgKovTol  EUPECO OIKTVLOL EVILOPEPOUEVOV HovoEimv oty Ttokia (Www.
museodiocesanodialbano.it, www.facebook.com/museodiocesano.dialbano),
m Zoundio (www.vitterhetsakad.se, www.facebook.com/Skanelaholm), v
[Moproyaria, tnv AABavia kot Tnv EALGSa.

To dnpovpykd ko suppetoyko epyactnpt Tirana Ekspres (AABavia) ko to Tpipo
tov [avemotnpiov Lusofona g Atocafmvag CICANT R & D gumiéxovton g
teyvikoi gtaipot pali pe 1o cvvepyaldpevo Tuiua Awyeipiong IoAtiopkod
[MepBdrroviog & Néwv Teyvoroyidv tov IMavemotuiov g Ilatpag (Ap.
Xpnotog Mepavtlag, Enikovpog Kadnynmg otopiag tov noltiocpudv, www.cul-
ture.upatras.gr). O etaipog ULHT (COFAC) ocvupetéyet oto €pyo pe 1o Kévipo
‘Epevvog omv Egappocpévn Emkowvovia, IToltiopnog ko Néeg Teyvoloyieg
and v Zyod| Emwowoviag, Apyutektovikng, Texvov xor Texvoloyidv
IMnpoeopikng. O etaipog CICANT mpowbel ™ Bewpntikn kot eQopHOGUEVN
£€peVVO G€ OAOVG TOVG TOUELS TNG, e WLTEPT EUPAOT) GTN HETAPOPH YVACEDV
Kot TNV avtoAdoyn pe GAAOLG Bropmyovikovg KAAG0UG G6TovG TOUElG TV LECOY
EVNUEPMONG, TOV TEXVMV, TOV TOMTIGHOV KOl TOV TEYVOAOYIDV.

O etaipog Tirana Ekspres givon €vag pn KepdooKomKOS 0pYOvIGHOG oL Eekivioe
amd KaAMTEYVES, aKTIPIOTEG, TEPBUALOVTOAOYOVG, VIELBVVOLG Yoo TN YAPOEN
TOMTIKNG, KOWOVIKOUG ETXEPTLOTIEG KOL EPEVVITES, GKOTOG TV OMOIMV £lvar 1
£VIGYLOT] TNG TOATIGTIKNG KO KOAMTEXVIKNG avTidnymng kat Ekppacng ota Tipava
Kot €KTOG GuVOpmV. O 6TOY0G £lvar va epyacTel Kavei o€ 1oYVPEG GuvepYasies e
TNV KOWwoTNTa Kot Vo, a&lomooet TIg SuvaTOTNTES TNG TEXVNG, ONIOVPYADVTAG Kot
0PYOVAVOVTOG EUTVEVGUEVEG EKONAMGELS, JIKTLOL KOAMTEYVAOVY KOl LOKPOYPOVIO
£pyo.

IotooeLida oyediov: http://www.innovamuseum.org/index.html

E-mail emukowvaviog pe eAAnviko opyoaviopd: mea.papagiannis@gmail.com



Kbplog ot0y0c amoterel m evOuVAU®OON NG KAVOTNTOG TPOGEAKLGNG VEOL
KOWOU amd T TEPLPEPELNKA EVPOTAIKA Lovcein, HEG® dpdoemv avamTuéng Tov
KOO0, TOL GUVOEOVTAL LLE TNV TEYVT KOl TN dTpon], KaBMS Kot 1 SlokpaTikn
KIWWNTIKOTNTO KOl KOTOAPTION Yo KOAMTEXVIKOUG emeAnTég kou AtevBuvtég
povoeiwv.

ZOvToun TEPLYPA.OT) TS TPOGEYYIGS TG OLEVPVVONC KOVOD:

To kowv6-0T6)0G TOVL £pyou:

- Néot (18-35 etdv) and Tig GUUUETEXOVOES YDPES HE LKPO TOGOGTO GUUUETOYNG
o€ eKBETELS KOl GE TPOYPALLLLOTO LOVGEIDV.

-AlevBuvTéG, EKMPOCONOL, TPOCOTIKO KOl EMUEANTEC  TEPLPEPELOKMDV
EVPOTOTKMOV HOVCEI®V.

Avopevopevo. anotehéonaTa-AgiKTeS:

1. Mio kown avafedmpnomn Tng GTPaTykig Yo TV avamtuén e TPOoGEAKLONG
KooV, ov Ba avamtvybel Le T cuvelcPopd OA®V TV eTaip®V (gvTog Tov 30V
pva).

2. Yhomnoinomn mévte MAOTIKOV oxedimv avanTuéng TG TPOGEAKLGTNG KOVOU Kot
cuppeToxn 35 TOLVAGYICTOV EKTPOCOTMV LOVCEIDV GTIG dPAGELS TOL £pYov (£mg
tov 160 pnva).

3. TTapaxorovBnon g evOTNTAG KOTAPTIONG OO TOLAAYIGTOV dVO VIEVHVVOLG
povceimv and kabe ydpa-gtaipo (evidg Tov 200 punva).

4. Zoppetoyn tovidyiotov 150 atépmv yo kabe xdpo — £Taipo GTIC EKINADGELS
mov epthapPdvoviat otig Spdoeig (Emg tov 180 unvay).

5. ITévte (5) CLUUPETOYIKA EPYAOTIPLO TOV TOTIKAOV LOVGEL®V.

6. Emthoyn touAdylotov 5 HoUCEIKAY £PYOV, GYETIKAV E TN STPOoPN Ond KABE
Tomkd povoeio- etaipo 1 cuvepyaldpevo etaipo, ta omoia Ba mpomOnbovv ot
EVPOTAIKO eminedo (£mg tov 180 prva).

7. TovAdyotov 7 povoeia and T ydpes TV etaipov Ba cuvdedovv pe To0
SKPOTIKO SIKTLO TOV EVPOTAUIKAV TEPIPEPELIKADV HOVCEI®V (€wG Tov 180 unva).



Evponaiké Aiktvo Anpovpyikov Ogppokortiomv

"Etog onpocigvong g mpokipuéng: 2015

Yvvrovietig: Bpetavikd Zvpfoviio

EAMvikog opyaviepdc: Bios — E&gpguvavtag tov aotikd ToMTIoUd

Alhor etaipov: Betahaus (I'eppavia), Addict (IToptoyoria), FactoriaCultural
(Iomavia), KulturniKod (Zepfia), CreativeEdinburgh (Hveopévo Baoilelo),
Aixtvo EBN

Iotocehida oyediov: www.creativehubs.eu

E-mail emkowoviog pe eAAnviko opyaviepo: bios@bios.gr

Avtikeylevikol 6toyotl Tov Evponaikod Awtoov givat:

-va vmootnpifel ™ PlocwdtnTo KOt TNV avamTLUEN TOV  SNUIOVPYIKGV
Oeppoxottidmv avd v Evpomnn,

-V ONUIOVPYNCEL [io, KOWOTNTO EUTEPOV ETUYYELLOTIOV TOV ONUIOVPYIKOV
EMYEIPNOEDY, TOV VO, TPOEPYOVTOL Omd OOPOPETIKOVG TOUEIG Kol HOVTELQ
EMYEPNLOTIKOTITOGC,

-va. TpomONoEL Kol vor avadei&et TIg ONUOVPYIKES BEPLOKOLTIOES, MG KALVOTOUN
HOVTELOL EKKIVIIONG TNG EVPAOTOIKNG SNUIOVPYIKIG OIKOVOLLIAG,

-va. OMovpyNoel évo oyvpd AIKTvo TV ANUOVPYIKOYV OgpUoKOTiIdmY NG
Evpdrng mov Bo S1evkoAHVEL T SIOTOMTICUIKY AVTOALOYT] TOV ETOYYEALOTIDV
6TOV dNUIOLPYIKO TopEn, TN dLaKIVNOT I0EMV KOl TEYVOYVAGING KOl TI] GUVOMKT)|
avanTuén ToV TOAMTIOTIKOD Kot d1tovpykod KAGSov otnv Evpdnn.



ZUVTOUT) TEPLYPAOT) TS TPOGEYYLONS TS OLEVPLVOTS KOLVOL:

Katd ™ didpkelo tov oyediov, 610 mAaiclo mpocéyylong kat Slehpuveng tov
KOOV, £YIVOV Ol OTTOpOiTNTES EVEPYEIEG Y10 TNV TPOPOAN TOV EYXEPNUATOG LE
aroctoi Aedtiov TOTov, avapTNoELS OTIS 1I0TOGEADEG TV S10pYaVOTOV, AL
KOl OTIG GEAIOEG TOVG GE SLAPOPETIKG KOVOVIKA dTKTLOL.

Tavtdypova, pépog tov oyediov amoterel 1 dopydvmon tpudv fora, oe Tpelg
SLOQOPETIKEG YDPES, HE OKOMO TNV TPOGEYYION NG TOMIKNG ONUIOVPYIKNG
EMYELPNUOTIKOTNTOC, OGO KO T1) S10GVDVOEST] OPYAVIGUAY KOl VEDV ETLYELPTCEDV
avé v Evpon.

"Exovv non mpaypatonomel ot 600 and Tig TpELG S10PYAVAGELS, e TpdTo To forum
1oV £yve 6to Belypadt pe titho «How work worksy» ko 0épa v epyacia, o onoio
oLYKéEVTP®oe 200 cuUUETEXOVTEG 0O 25 ydpeg amd edpaL®UEVOVG OPYAVIGHOVG
kot avOpdmovg mov avalntodoay TPOTOVG Vo EEKIVIIGOLV L0, «ATLLOVPYIKT|
OeproKolTidoy otV TEPLOYN TOVG. META TIG TOAD KAAEG EVIVIIMGELG TOV APNGE
VTN 1 EVEPYELQ, OPKETOL OTO TOVG GUUUETEYOVIEG EMECTPEYOAY Y10 TO OEVLTEPO
forum mov dopyavmbnke oty AOMva pe titho «Syn-» kot 0épo «EEEMEN Kot
AvamtuEny, 6ivovtag £T61 TNV EVKAPIO GE OAOVE VA STIIOVPYNGOVY TTLO 1GYVPOVG
deopong, oG Kot va £pBovv og ETOQN e VEOLS OPYAVIGHOVS, TTOV GUUUETELOV
Yy TpdT™ @opd. Avto 1o forum mopokorovOncav 160 cvppetéyovteg and 32
YDPES KOl GTOXOG TOV NTOV VO, OMGEL T1 SVVOTOTNTO SIKTVMOONG KO VTOUAALYNG
EUTELPLDV, LETOED TOV EMAYYEAUATIOV TOV «Anpuovpyikdv Kopovy, Oétovtag tig
Baoelg yio vo opopatiotody to péAAov toug. Kat ota 6vo fora, ot evdtapepdpevol
aKpoatég giyav T dvvatdmTa va Topakolovdncovy Ty tedetr| évopéng tov
fora mov mepldpPovav ophiec amd YVOGTOVG EKTPOCHOTOVS TOL TOUED TNG
dnuovpyikng emyelpnuatikotnrog. Eniong, katd t didpkeia kot tov dvo fora,
ot cuppeTéyovreg evhopphvovtar vo, potpdlovtat TNV UmElpio. TOVG 0To internet.
IMopdAAnio, TPOYLOTOTOOVVTOL EPYACTIPL0 GE LKPOTEPT KAIHOKO, TO Omoia,
emiong, ovoKOW®OVOVIOL ond TOvg GLVEPYAULOUEVOVS OPYOVIGUOVS, TOGO GOTIG
16TOGEMOEC TOVG OGO KO 6TO KOWVOVIKG S1KTVAL.

I'o 6la ta fora tov oyediov aAld Kot Yo TIG VEOAOWTEG OPAGTNPIOTNTEG TOV
Y010V, OVAKOIVMOVOVTAL TAVTO OVOLYTEC TTPOCKANGELS EKONAMGONG EVILAPEPOVTOG
GUULETOYXNG, Ol Omoleg avopTAOVIOL OTNV  0TOCEAMON Tov oyediov, TV
ouvepyalOUEVOV PopEémV, aALG kot 6to. MME.



LABOUR GAMES

THE QUESTIONS
___AROUND THE
. FUTURE OF LABUUR :

CREATIVITY

LABOURGAMES

"Etog onpocigvenc g mpokipuéng: 2016

Xvvrovietiig: Urban Dialogues e.V., ['eppavia

EAvikoc opyaviepég: EOvico ko Kanodiotplaxd Iavemotpuio Adnvav
Alhov graipor: Stichting Open State Foundation, OAlavdia, Anschlaege.de,
Ieppavia, Alternative Europee, Itaiia

Iotocehida oyediov: http://labourgames.eu

E-mail emuxowoviog pe elAnviké opyoaviopo: mourlas@media.uoa.gr

To LABOURGAMES eivan éva kovotdpo épyo mov okomd Exet va oépet pali tov
«KOGLO TNG EPYACILUCH LE «TOV KOGLO TOV TOL(VIO00» EMITPEMOVTAS TNV £ELTTVN
XPNON TOV aPYDV TOL TOLYVISLOV KOl TNV EQOPLLOYN TOVG GTOV KOGLLO TNG EPpYUCiog
Yl TNV KOTOVONOT Kol KPLTIKY TV vEoV cuvOnkav epyaciog, T dtevkdivvon
g eKpAdNoMg, TG ANYNG amoeacemv Kot g Kivntomoinons. ‘Eva diktvo tov
gtaipov g Kowonpaiog and téooeplg svponaikés yopes (Ieppavia, OAavdia,
Itodio kow EAAGSQ), pe emMTAEOV «OTPATNYIKOVG ETAIPOVEH OO TNV TEXVN Kot
T0 oy vidt, TNV akadNUOiK) KOWOTNTO Kot TNV €pevva, TV oyopd epyaciog
KOl TOV EMYEPNUATIKO KOG, KAONDG Kol OPYOVAGELS TOV OGYOAOVVTOL LE TO
avorytd dedopéva oe ntpata dtoiknomg Kot ToMTIKNS, Oa mpooradncovy va
ONULOVPYAGOLV VEES TPOOTTIKES Y TO TPEXOV cVoTNLA epyaciog otnv Evpom.
Boowd epyareio, xatd tn Sidpkelo piog meplddov Ttpudv etmdv, Bo givor 1
dnpovpylo Tayvididy, pe Bépa v epyacia kot pia eig fébog Epgvva TV apymdv
TOV ALY VISL0V, GE GLYKEKPLUEVES OL0dIKAGIEG TOV KOGLLOV TG £PYOTIOg.



ZUVTOUT) TEPLYPAOT) TS TPOGEYYLONS TS OLEVPLVOTS KOLVOL:

To épyo LABOURGAMES é£ygt cav 6td)0 vo TposeyyiceL Kot VO EVOOUATOCEL
EVEPYA OTIG OLAOIKAGIEG TOV SLOUPOPETIKA LKPOATHPLL KO KOVOTITEG KPOUTN PLOdV.
O\a T0 6TAd10 TOV £PYOL vl OVOIKTA Y10 TO KOO Kot TPOosPEPOLV i evkoapio
Yo evepyd coppetoyn kot oAAnAenidpacn. Avtd Oa emttevyBei:

Me v evBappuveoT SLAPOPETIKAV EITKAYV OPLAS®V KOOV, OGTE VoL AGBOVY HEPOG
GTN GLV-OMOVPYIC TOV OPYIKDV WOEDV TOV TALYVIOLDY, GLVIEOVTAG TIC TAVTA LE
Bidpota, avaykes Kot YVAOGCELS TMV SOPOPETIKAOV EUTAEKOUEVOV OUAd®Y. AVTEG
01 OLLAOES TOV EUTAEKOIEVOL KOLVOL ElvaL:

* 1 ow&avopEV KOWOTNTO TOV gamers GTOV YNQLoKO Kol GTOV QUOLKO KOGLO
(.. oTO AOTUKG TOLYVIOW),

* 1] KOWOTNTO TV OMUOVPYDV KoL GYESAOTAOV TTotyvidlov (w.y. Hackathon - Game
Jam),

* 1 OUAdH TOV TOUIKTOV YNOUKAV TXVIOUDV (7). EKTOOEVTIKA Totyvidla) 1N
TOLYVIOLDV YUYy ®Yiog.

Me Vv TapovciosT) ap K@V TPMOTOTHTMOV TV TOLYVIO®V 7oL O 6YEdAGTOVV GE
Un avotNpd TOMTIOTIKEG EKONADGELS (T.). o€ PecTIPAA TaLYVISIDV), TPOKEIUEVOL
vo Tpooeyylolel To AeyOUEVO «uUn KOWO» Kol HEGO OO TO TOLYVIOlL Kol TNV
EUTAOKT LLE TO OPYIKO TOPOYOLEVO VAIKO, O VITAPEEL AVTATOKPIGT KO OVGLOGTIKT|
GUUPOA TG AVATTTVUENG TOV TEMKMV TPOIOVTWOV, GE GLVEPYUOIO TAVTO WE TOVG
€101K00g etaipovg. Evdewktikd avtol givar:

* 1.y IG Metall Youth Gathering, n peyoldtep TOAMTIKY OPYAVOGCT) Y10, T VEOAIN
omv Evpdnn kat to podpovp Neoraiog,  peyakutepn eredfepn epyaciokn Evaoor
TOL KOGLOV, pe Tavm omd 20.000 coupetéyovied,

* eumodeigopadegtv dvepymv vémv otny EALGSa, tpokelévou va evepyomoin0ovv
KOlL VO GOUETACYOVY GtV Egvpecn MGewy,

* dropa wov avalntovy gpyacio otnv OAhavdio, cuppdiiovtag otn Beitioon g
AVATTLENG TV TPUKTIKAOV EPAPLOYOV.

Me ™ diepedvnon epyactok®dv Bepdtov vmd dlokOPevo, péca amd ovolyTég
dwdikooieg ovtolhoyng yvodong, ovopeco o€ €101KOVG, VEO KOl ToAdLd
aKpOOTAPLO, TOIKTEG Kot dNpovpyods, Kotd to dvotypo tov £pyov, uéso amd
éva drumo avoryto cuvedplo - UNCONFERENCE kot KaAMTEYVIKES EPEVVITIKEG
dwdikaocieg, mavta og cuvepyooia Le:

* EUTELPOYVMLOVES TNG EPYACILOC, TV EMLYEPTCEDV KAl EIGIKOVE TOV LAPKETIVYK
a6 TO YVOI0S0TIKO GLpPovA0,

e graipovg amd S1aeopovs TOMEls (). TPIKES aVOPOTICTIKEG EMIGTHEG,
StopecorafnTég omd ™V ayopd epyociag, To EPYATIKA GUVOIKATO, EKTALOEVTIKOVG
0PYAVIGHOVE, EVAOOELS OXESOOTMOV TOLYVIODY, KOWOTNTEG UOTIKMDY TOLYVIOIDV,
QKOO LLOTKOVC).



Take Over

"Etog dnpocicveng g tpoxipuéng: 2014

Yuvrovietig: Bpetavikd Zoppoviio

EAMvikog opyaviepés: Bios — E&epeuvavtog Tov AGTIKO TOAMTIONO

Alhot graipor: Associazione Culturale Teatro Della Limonaia (Itadia), Theatre
Association Chorea (IToAwvia), Zaduzbina llije M Kolarac (ZepBia)

Iotocehida oyediov: www.takeoverproject.eu

E-mail emkowoviog pe eAAnvikoé opyaviepo: bios@bios.gr

Y16y0¢ tov oyediov Take Over givat va evBappOVEL TI GUUUETOYN TEPIGCOTEPDV
véav avBpdrmv oe ydpovg t€xvne. Opyaviopoi and 1o Hvopévo Bacikelo, v
EALGS0, T ZepPia, v [Todwvia kot v Itadio cuvepydlovtat yio vo eUTAaKoDY
He €va TTLo gVPL Kol TOIKIAOLLOPPO KOWVO.

Ye ovvepyacio pe to Bpetavikd Zupfovito, ot opyavicol £xovv O1ovpynoet
Emutponég Néwv nhkiog 18 — 28 etdv. Xta péhn divetor ) Suvatdtnrta ehevbepov
ELEYYOV TOV EPYACIOV TOVG, LEGH TOV TPOYPOUUUATIOUOD EKONADGCEDV Omd Tn|
dwkn| Tovg omtiky yovia. Etot, véot avBpomot Exovv T duvatdtnta va avartiéovy
TIG 0e&10TNTEG, TN YVOON KoL TIG EMAPEG OV Ypetdloviat yio vo Eekivioovy pia
KOPLEPO GTO YDPO TOV TOPOUCTUTIKOV TEYVMV. LT0 GTEAEYN TOL KAOE Ydpov diveTar
N omAvio. EVKUPIO VO SOVV TOV OPYOVIGUO TOVG, O EEMTEPIKOL TAPATPNTES ,
péoa and ta patio g Emrponng Néwv.



ZUVTOUT) TEPLYPAOT) TS TPOGEYYLONS TS OLEVPLVOTS KOLVOL:

Y16y0¢ T0v oyediov Take over gival 1 TPOGEYYIOT VEAVIKOD KOIVOU KOl EOIKA 1|
nAlok opdda oo 18 £mc 28 etdv. ot cvotaom Tov ZupPovAiov Néwv atny
EXLGS0, npoctednke évo avolytd KUAEGLLO GUUUETOYNS, TO OTTOI0 CLYKEVIPWOGE
mivo and 250 owtqosg ovppetoyne. To avoyytd kAAEoUO GUUUETOXNG
dnuocledke oTIg 000 16TOCEAIDES TOV opyoviopod Bios, éywe amoctoln A.T.
ot MME kot o€ d14popeg Lyorég kabdg Kot 6To HEGO KOWMVIKNG SIKTOMONG
(facebook,twitter).

Mépog tov oyediov €ivor 1 OlOPYAVEOOT TOATIOTIKOV EKONADCEDV OO TIG
Emutponég Néwv mov €yovv cvotabel otovg cuvepyaldpevoug opyaviopuovg. It
aVTOV TOV AGY0, TPoceyyioTNKaY VEEC KOAAMTEYVIKEG opadec. Ztnv Abnva, Yo
mapaderypa, £ywve mpocéyylon g Kpatikng Exoing Xopol, kabdg kot vémv
HOVGIKAV, TPOKEWEVOL VO TPOYUOTOTONOoOV TAPUCTAGES, GUVOLAES Kot
TPOPOLEG TTOV EVTAYONKOV GTOV TPOYPAUUATIONS TOV Bios.

Io mv wpoPorr; ota MME yiveton amootoAdr] Aedtiov Tomov yuo kabe véa
eKONA®ON OV aPOPA TO TPOYPOUMUD, EVE TAPGAANAO YivOvTol GUVEXDG
AVOPTHCELS OTIG IOTOCEAMDES TV S10pyavOT®VY, OAAL Kol OTIG GEAIDEG TOVG o€
SL0POPETIKA KOWMVIKA SiKTLO.

H mpoPfor) tov ekdnidcemv otov Tomo oAAd kot oto dtadiktvo &iye g
amotélecpo, va auénbel 10 veovikd KOO TOV OPYOVIGUOV, TPAYUO TO OTOi0
glvar epeavég Oyl LOvo amd Ty TPOGEAELOT OTIG OPACELS TOV dlopyavadnkay,
aALG KoL amd TV Gvod0 TNG EMCKEYIUOTNTOG TOGO TNG IGTOGEAIAG OGO KUl TV
KOWQOVIKGOV SIKTO®V Tov. [TapdAinia, Tpaypotoromnke Epeuva Kool GYETIKA
HE TIC EKONAMDOELS TOL OPYOVICUOD OTNV 0pyN OAAL KOl GTO HECH TOL £PYOUL.
Emumdéov, ot Enttponég Némv mov cuppeteiyov 610 Tpdypoppa giyoy tnv evkopio
Vo TapakoAoLOcovy peydlo PecTIBAA TOL TPOWOOVV TIC TUPUCTUTIKES TEYVEG,
onwg 1o Fringe Festival tov Edippovpyov, to Holland Festival tov Apctepvrop,
aALd kot ta PecTIfAA Tov dopydvacav ot Enttponéc Némv tmv cuvepyaldpevav
POPEMV, dNUOVPYDVTAG £TOL EMAMEG e Eva guphTEPO SIKTLO KOWVOD OAAG KoL
SMULOVPYDV, OVTOAAGGCOVTOG TEYVOYVMGTN KOl EUTELPIES.



UN-LABEL: Néot Tpémor ' Evraéng otic llapaoctatikéc Téyveg

"Etog onpocicveng g tpoxipuéng: 2014

Xuvrovietig: Sommertheater Pusteblume e.V. (KoAwvio/T'eppavie)

EAMvikoc opyaviepéds: Zvvepysio Movokod Bedtpov - EMov®

Allor graipor: Candoco Dance Company (Aovdivo/AyyAia), Association for
The Development of Social and Cultural Life - SKYGD (Kovotavtivovmoin/
Tovpkia), TH Koln (Kolovio/Teppavia)

Iotocehida oyediov: http://un-label.cu

E-mail emxowoviog pe eAAnvikoé opyaviopo: info@smouth.com

To Un-label eivon éva debvéc €pyo mov vAomoteital tavtdypovo oe 4 YdPES:
Teppovia, Ayydia, Tovpkia kot EALGS. To kOp1o amotélesiio Tov €pyov givat pia
Swo-kaAlteyvikn mapdotaon pe titho “L:Do I Need Labels to Love?”, | omoia
Tapovclaletal o€ dakeKPIEVOLg xmpovg kot DeotiBdr g Evpodmng kot €xet
avantoydel péoa amod 4 diebvn epyacTnplol LE TI CUUUETOYN TEPLOGOTEPDV AT
100 xkaAMTeyvavy pe N yopic avoammpio, S1adidovTag T0 UVOLE TOG 1) TOVTOTNT
Bacileton oty gtepdTNTO KO OTL KalBévog gival Kot aoBdvetor Woitepog, Kotd
™ SbpKelo, TG GVALOYIKNG KaAATEYVIKNG Ekppaong. To €pyo €xet oM TyunOet
pe to devtepo Inclusive Award amnd to German Kraemer Foundation to Mdio
oV 2016 kot &gl cvumepAnEOei ota oyxédo féATIoTOV TpaKTIKGY Tov I'papeiov
«Anuovpyr Evponny» g eppoviog.



ZUVTOUT) TEPLYPAOT) TS TPOGEYYLONS TS OLEVPLVOTS KOLVOL:

To épyo Un-label éxet oav kdpto 61630, Héca amd TIg OPUCELS TOV, VO, GVENGEL TNV
TPOGPOUCIUOTNTO TV ATOUDV LLE VORI PL0, TOGO GTNV KAAMTEYVIKT EKQPACT] KO
TNV ENOYYEALOTIKT KOAMTEYVIKN TOPOYDYT, OGO KUl GTOVG XDPOVG TOPOLGIAcNS
napooticemv. Anevbivinke oe meptocdtepovg amd 100 KoAhitéyveg pe Kol
xopic avamnpio péoa and 4 debv epyactmpia (Ceppavia, EAAGda, Tovpkio)
7oV vooTHPLlay TNV eAeD0ePN S10-KOAALTEYVIKY £KQPACT Kl SNHUIOVPYNGCE Uid
otabepn opddo 30 mepinmov cuvteheot®v oV avéntuéay v mapdotaocn “L: Do
I Need Labels to Love?”. H 1610 | Tapdotoacn dopndnke, e t€1010 tpomo, MoTe
Vo €yyudTol TV amdALTN TPocPaciotnTe OAOV TOV KaAMTEXVOVY (Stepunveio
GTN VONLOTIKT YADOGO, GUVOSELN KOAMTEXVDVY e ovamnpikd apatidia, exthoyn
YOPOV Yo EpyacTHPLa Kot TPOPES), 0AAG Kot TNV gAgvbepion GTNY KOAATEXVIKT|
ékppaon (ta anotedéopata propeite va ta dgite oto Pivreo: https://www.you-
tube.com/watch?v=-KchJKbIJ9U &t=9s).

Ocov apopd v TpocBuctitdTnTo TOV KOO GTIG TAPAUCTAGELS, 10N 0T TV TPAOT
Pacm oL £pyov, TpoPrépOnke N avamTuén Kot xp1on Sopopwv epyolreiny (6w
VIEPTITMOUOC KOl AKOVGTIKY TTEPLYPOAPT]) Kol ETAEYONKOV YDPOL TOPOLGIACNS
OV TANPOHY TOVG OPOVG TPOCPAGIUOTNTOG GE GATOUN LE OVATTPIES.

Eniong, oto mhaicio Tov pyov, dtopyavadniay d1e6vi) CUUTOCLA LLE TN GULIETOXT
EKTPOCAOTOV SIEOVAOV KAOAMTEXVIKDV KO TOMTIGUIKDY OPYOUVIGUDV, EKTPOCOTMV
YOpwv mapovcicong mapacticemv (0éatpo, PeoTiPdA, K.AT.), OPYOVICUOV,
ATOL®V KoL KOAMTEYVOV LE avomnpio, TNG aKadNUAIKNG KOVOTNTOGC, TNG TOAMTEING
KOLTOV TOAMTAV, LLE GTOYO VO, dNpovpyn Ol Evog yOviog TpoPANLOTIG OGS GYETIKA
HE TNV TOpaymYN TG TEXVNG 00 OHAdEG KOAMTEYVOY pe Kat yopig avoarnpio,
TNV 1GOTIUN GUUUETOYT TOV OTOUMY LE AVORTNPi0 GTOV TOMTIGHO, TA OpLoL TG
KOWOVIKNG évtaéng Katl 0 duvoToTNTO TMV TOPUCTUTIKOV TEYVAOV Vo Yivouv
popeic Kowvmvikng aAlayne. A&ilet va avapepbei 6t1, péca amd TN cuvepyacia
pe v oudda tov Un-Label, cuveidnromombnke - axdpa kol amd ydpovg mov
TANPOOY TOVG Opovg TPocPaciudTTag aTOU®Y He avarnpieg — OTL VITAPYOVY
aKOpo TOAAEG TapeUPAGEIS TOV TPEMEL VO, YIVOLV Y10, VO PTACOVUE GTNV 100TIUN
GUUUETOXN TOV OTOU®OV WHE avomnpic 6TOV TOMTIGUO Kol TNV KOAAITEYXVIKT|
TOPOYMOYY.



Mixdoor

Year of the call: 2014

Project leader: Hungarian Juggling Association (Hungary)

Greek partner: Motus Terrae - Centre for Arts in Public space

Other partners: Cie 9.81 (France), TAK (Poland), Zagreb Institut of Dance (Cro-
atia)

Project website: www.mixdoor.org

Greek partner’s email: info@motusterrae.gr

Mixdoor is a collaboration between artists from different domains and different
European countries. The project’s main axis is the combination of the outdoor
public space and the indoor classical theatrical space (Mixdoor = outdoor & in-
door). Our vision was to create a performance that will propose new references
regarding the city’s’ public space and introduce new audience to the indoor the-
atrical venues. Since Mixdoor is above all, a site-specific creation, each perfor-
mance (ItinaiR) was a unique event, inspired by and directly connected with the
hosting environment.

The main tools used in the creative process were: vertical dance, site-specific cre-
ation, 3D mapping, modern circus, live music.



Short description of the audience development approach:

Our exploration of new ways to approaching our audiences has led us to the com-
bined use of outdoor public space and indoor cultural venues. We proposed to our
spectators a new reading on the concept of artistic creation. Our goal was, not
only to create new references regarding the city’s environment, but introducing
new audiences to the already established indoor venues and re-engage former
audiences as well, by meeting the spectators in their everyday life and familiar
environment.

Mixdoor’s main axes of approaching the audience:

Direct contact between citizens and artists, beyond the performative condition:

Our project was conceived, so as to enable the meeting between the inhabitants
and the artists outside the performance boundaries. Through a series of activities
(workshops, open rehearsals and presentations), we invited our audience to follow
the creative process and even be a part of it.

Re-definition of the artistic practice, based on locality s specific characteristics:

The afore-mentioned process is a reciprocal one. We focused on engaging the
local dynamics (citizens, associations, local government) in an open dialogue, in-
cluding them in the creative process. The local society’s voice echoed through the
artistic result, creating new, direct bonds with the reality of the people and the city.

Mixdoor s educational aspect:

Despite artistic creation being our project’s main objective does not consist an end
in itself. On the contrary, it serves more as a way to promote and empower all the
tools shaping the concept in its whole. The practices applied to attain the artistic
result functioned equally as an educational tool towards the wider audience, as
well as fields of exchange between the collaborating artists. This multi-layered
exchange was supported especially, through the workshops engaging the audience
and the element of intense artists’ mobility throughout the project.



PHONE HOME

Year of publication of the call: 2014

Leader: I. AYKIAPAOITIOYAOX & XIA E.E. — Highway Productions

Greek partner: I AYKIAPAOIIOYAOZX & XIA E.E. — Highway Productions
Other partners: Pathos Munich (Germany), Upstart Theatre (United Kingdom)
Project website: www.phonehome.eu

Greek partner’s e-mail: marilia@highway.gr

Inspired by the real-life stories of people leaving their home to find a new one,
Phone Home’s creators molded the very current issue of global population move-
ment into a unique theatrical experience, commenting on the way the situation is
being “handled” by Europe today.

Based on a process of artistic research and the realization of theatre workshops,
three theatre organisations, in three different European countries, created an inter-
linked performance on the topics of immigration and communication. The perfor-
mance was produced simultaneously in the three participating countries, giving
the viewers the opportunity to watch the stories unfolding both live on the theatre
stage and via online projection, while also being video-streamed for an interna-
tional audience.



Short description of the audience development approach:

Phone Home’s audience has been let in on its implementation process from the
very beginning. Since the project officially kicked-off, and until after its conclu-
sion, our website and Facebook page have constantly been streaming content, in
the form of blogs, posts, photos and videos, which culminated with the production
of an internet-based documentary recording the entire production process.

Furthermore, the audience has been invited to facilitate Phone Home’s impleme-
ntation by taking part in our workshops, sharing stories, commenting on our posts
and conversing live with the creators after the performances.

Our efforts in audience development have been focused on three goals:

1) To widen our audience, by securing the participation of the viewers that usually
attend our productions (general public, artists, staff) and expand their numbers.
2) To diversify our audience, by attracting people of a different profile (i.e. mi-
grants and younger viewers).

3) To deepen the relationship with our audience in general, by giving them the
opportunity to participate in the creative process.

The above-mentioned goals have been clearly reflected in specific project activi-
ties (i.e. kick-off, promotional materials, workshops), promoted via the Internet
(website and social media pages), throughout the implementation of the project
and developed in four aspects:

1) Upstream by involving artists, emigrants, young people and volunteers from all
backgrounds in the creative workshops.

2) Downstream by enabling ‘word-of-mouth’ discussions over the Internet (blogs,
social media, project website) and organising physical and live-streamed Q&A
sessions after each performance.

3) By partnering with other sectors and organisations (artistic organisations, uni-
versities, non-governmental organisations), which were invited to participate, dis-
cuss and disseminate the project.

4) Through volunteering: all phases of the project have been open to volunteer
support work by people from any ethnic or cultural background.

As a result, Phone Home managed to attract an audience diverse in background
and age, including professional and amateur artists, cultural and humanitarian aid
workers, theatre practitioners and bureaucrats, as well as our regular audiences.



r Creative Lenses

Year of publication of the call: 2015
Leader: KAAPELI (Elsinki, Finland)
Greek partner: Theatriki Astiki Etaireia
oDC

Other partners: Trans Europe Halles
(TEH) — Sweden, Manufatture Knos —
Italy, Truc spherique (Stanica) — Slo-
vakia, City of Lund/The Creative Plot
— Sweden, University of Arts London
— UK, Olivearte Culture Agency — UK,
Informal European Theatre Meetings
network (IETM) — Belgium, University
of Basilicata — Italy, Kosice 2013 — Slovakia, P60 --- The Netherlands, Village
Underground — UK

Project website: http://creativelenses.eu

Greek partner’s e-mail: info@odcensemble.com, odcensemble@gmail.com
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Creative Lenses is a four-year project (2015-2019) that seeks to make arts and
cultural organisations more resilient and sustainable, by improving their business
models and developing their long-term strategic and innovation capacities.

Short description of the audience development approach:

Project’s aim is to develop a structured approach for cultural organisations, re-
garding audience development, by integrating audience development into their
business model, making it a key component of their successful business plan
implementation. The methodology behind the Creative Lenses approach to au-
dience development is based on the process of continuously building an active
and sustainable relationship with stakeholders and particularly with communities,
public and private organisations and international colleagues, with the intention of
involving citizens in the process of cultural development, reflecting the role and
relevance of cultural activities for people’s lives. This, in turn, involves the de-
velopment of a proactive and structured way of attracting and engaging with new
audiences/participants. The fundamental underlying principle of Creative Lenses
is to help cultural organisations to apply guidelines and methodologies that enable
stakeholders, in the widest sense, to engage with arts and culture as a mechanism
for change, celebration and development within society.
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Because all people cross borders.

Europe Grand Central

Year of publication of the call: 2015

Leader: NOT QUITE (Fengersfors, Sweden)

Greek partner: Theatriki Astiki Etaireia ODC

Other partners: Trans Europe Halles, The European Network of Cultural Centers
Fonds Roberto Cimetta, Paris, France, Kulturzentrum Schlachthof, Bremen,
Germany Assoziazione Laminarie, Bologna, Italy, Europejska Fundacja Kultury
Miejskiej, Lublin, Poland

Project website: www.globalgrandcentral.net

Greek partner’s e-mail: info@odcensemble.com, odcensemble@gmail.com

Europe Grand Central is a ground breaking cooperation effort that combines
grassroots projects by independent culture organisations across Europe and be-
yond, through a unique digital and conceptual platform to connect audience cre-
ated narratives about the human act of crossing borders. Partners of the project, all
established culture operators and networks, work on vastly varied topics, such as
rising xenophobia towards refugees in Sweden, personal consequences of mount-
ing economic crisis in Greece, disconnected suburbs and city-dwellers in Bologna
and Bremen, political tensions at the eastern borderlands of Poland, and skewed
notions of the Arab world in Europe. Our aim is to transform perceptions on the
act of crossing borders from suspicion to curiosity, to empower under- and mis-
represented individuals and to spread lasting lessons on the art of collecting, rep-
resenting and combining first hand human experiences.



Short description of the audience development approach:

The methods for audience inclusion to challenge sentiments of “us” and “them”
vary across interactive theatre and photography, craft, design, workshops, street
art, and artistic residencies. Europe Grand Central is the space for learning across
contexts and to develop methods to meet our audiences where they are. At the
heart of the project, there is the continuously developing Bordr digital tool for
connection of border stories that will be used in and across all projects. The part-
ners will co-design our action sharing database europegrandcentral.net hosted by
Trans Europe Halles, the main network of independent European culture operators
that serves as our partner for the communication and dissemination of the project.



Networking European FEstivals for Mental Life Enhancement
— NEFELE

Year of publication of the call: 2015

Leader: K.S.D.E.O. “EDRA”

Greek partner: K.S.D.E.O. “EDRA”

Other partners: First Fortnight (Ireland), EURO-NET (Italy), Fundacion Intras
(Spain), Asociacijas Olimpikas (Lithuania)

Project website: www.nefeleproject.eu

Greek partner’s e-mail: info@edra-coop.gr

NEFELE Project aimed to strengthen all kinds of artistic creation connected with
the field of mental health, in order to:

-fight Stigma to benefit people suffering from mental disorders as well as the so-
ciety as a whole,

-broaden the cultural activities for the benefit of artists,

-enrich therapeutic procedures,

-provide networking on European level.

The core concept of the NEFELE Project:

-to promote the establishment of Festivals connecting Arts with Mental health
in countries, where there is no such activity and to enhance festivals that already
running,

-to encourage the participation of artists and create new professional opportuni-
ties,



-to promote the participation of the authorities which work on this field and to rise
up the interest of community,
-to assist every effort at national level that shares common objectives.

The main outcomes of the project were:

- the organisation of the 1st European Art Festival for mental health, which took
place in October 2016 in Athens, Greece,

-the foundation of the European Network of Art Festivals for mental health,

-the development of two tools for the professional support of artists and the cre-
ation of new opportunities in the field of mental health.

Short description of the audience development approach:

The project based its audience development strategy in already tested practices of
art marketing and management. The audience development strategy started with
the segmentation of the audience (identifying audience and non-audience groups,
their needs, language and expectations) and then the targeting of specific groups
(selecting segments to target) has been decided.

As main target groups were considered the following:

- Community groups (mental health units associations),

- Mental health challenged individuals,

- Artists, emerging or disadvantaged artists (maybe with mental health problems),
- Policy and decision makers,

- Stakeholders that may provide professional opportunities,

- Young art-loving and socially active people,

- Mental health specialists,

- Fine arts schools and health departments of universities.

The aim of the strategy was to overcome barriers of participation (physical, sen-
sory, intellectual and cultural) and provide a quality art experience with a remark-
able social awareness value, which is also easily accessible, multisensory, partici-
patory, educational and sociable.

Simultaneously, we tried for a strategy fostering and deepening the relationships
with the audience in everyday life:

1) The festival provided opportunities for direct and interactive participation of
the audience with emphasis on site specific events. 2) Relationships have been
developed, mainly through the Forum section of the festival, for networking with
possible learning communities and researchers (universities, schools and other
communities). 3) Professional relationships with artists were also cultivated, con-
cerning professional opportunities.



Last but not least was the effort aiming at the mobilization of the authorities,
through which a large part of policies and practices can be disseminated easily to
the general public by exploiting their institutional profile.

Towards this direction, a significant group of EU institutions (President of the
European Parliament, Representation of the EC in Greece), Greek Ministries
(Health, Culture, Education and Development), Local Authorities (Region of At-
tika, Municipality of Daphni — Hymettus) and the Fine Arts School of Athens
actively participated.



Risk Change: Migration is a natural law: everything moves, every-
body migrates. Respect the mobility of life

Year of publication of the call: 2015

Leader: Association for Culture and Education KIBLA, Maribor, Slovenia
Greek partner: Department of Philosophy and History of Science, National and
Kapodistrian University of Athens

Other partners: ACAX League of Independent Art Spaces, (Budapest, Hungary),
Jauno mediju kulturas centrs RIX-CBIEDRIBA, (Riga, Latvia), Muzej savremene
umetnosti Vojvodine (MSUV), (Novi Sad, Serbia), Muzej moderne i suvremene
umjetnosti (MMSU), (Rijeka, Croatia), 7scenes, (Amsterdam, Netherlands), The
Mighty Creatives, (Leicestershire, United Kingdom), ZINC, (Marseille, France),
FOPSIM, (Zejtun, Malta).

Project website: http://www.riskchange.eu/, http://riskchange.phs.uoa.gr/
Greek partner’s e-mail: riskchange@phs.uoa.gr

RC aims to create, connect, compare, disseminate and promote contemporary EU
interdisciplinary art related to social studies and migration. The project covers the
field of contemporary interdisciplinary culture, art and creativity connected to sci-
ence, especially social and applied sciences and ICT.

The NKUA RISK CHANGE team is part of the ‘Technology and Borders/Migra-
tion’ NKUA Research Group, which specializes in the fruitful interaction between
‘History of Technology’, ‘History of Science’, and ‘Science, Technology Society’
(‘Science and Technology Studies’) and ‘Migration Studies’, ‘Border Studies’ and
related fields.



The NKUA participation in RISK CHANGE is focused on the following:

- the role of science and technology in borders/migration-related issues,

- the mediation of science and technology in producing the public image of bor-
der/migration-related issues,

- the artistic depictions of borders/migration-related issues, specializing in issues
involving science and technology,

- the interaction between scientific and artistic creativity and migration-related
experiences.

Short description of the audience development approach:

In the framework of the project, various information actions for the academic
public have already started. The RC project was connected to the 8th ‘Tensions
of Europe’ conference that was held in Athens in September 2017. The confer-
ence subject was ‘Borders and Technology’. Issues related to RC Project were
presented and discussed.

In parallel, through Workshops and Lectures foreseen in the project’s framework,
it engaged students (undergraduate, graduate and PhD) from different research
fields who were familiarized with the interdisciplinary issues involved. Further-
more, training for trainers were organized. The module was called ‘Making a Safe
Space’. It aimed to give trainers the confidence and competences to work with
groups of migrants, in order to generate confidence, willingness and the desire for
the migrant group to express themselves safely and constructively.

In the framework of the research, interviews with refugees were conducted. This
way dissemination of the project was directly connected to the field research.
Project events, progress and results were diffused to the target groups, through the
project websites and through emailing lists.



Towards 2020: Skilling Musicians & Engaging Audiences in Eu-
rope’s Orchestral Sector (T2020)

Year of publication of the call: 2014

Leader: European Union Youth Orchestra (EUYO)

Greek partner: Thessaloniki Concert Hall

Other partners: Graffenegg Kulturbetriebsges M.B.H , Fondazione Concorso
Pianistico Internazionale Ferruccio Busoni, Palais Des Beaux-Arts - Paleis Voor
Schone Kunsten, Cyprus Symphony Orchestra Foundation, Hudobné Centrum
(Music Centre Slovakia), John Good Limited, Culture Action Europe

Project website: http://www.euyo.eu/discover/towards-2020-project/

Greek partner’s e-mail: info@tch.gr

Towards 2020: Skilling Musicians & Engaging Audiences in Europe’s Orchestral
Sector (T2020) is a large scale European Cooperation Project that establishes a
new model to skill talented young orchestral musicians from all 28 EU member
states in a manner that responds to the changing needs of 21st century audiences
and society. The model is based on an innovatory training prototype, performance
programme, digital platform & audience model, all structured to deliver cultural
development, career opportunities and audience development strategies trans-
ferable to other cultural & creative sectors.



Short description of the audience development approach:

The primary motive of the T2020 Partners audience development strategy (ADS)
was to increase accessibility to classical music and build audience diversity, work-
ing on 3 distinct audience action areas: 1) existing audiences 2) new audiences 3)
non audiences.

With a strong focus on the development of young musicians’ hard and soft skills,
the ADS was aimed at contributing to raising employment rates across Europe,
with a solid emphasis on innovation. To deliver the quantitative and qualitative
audience increases across the 3 specific audience action areas, a suite of audience
development initiatives have been specifically designed for T2020:

* The T2020 website and App were offered as models for the cultural sector.
These digital platforms offer existing audiences windows through which they can
view performances in new formats and with heightened interactivity.

* The European Music Campus (emc) primarily targeted at existing and new
audiences, aiming to spark interest in non-audiences as its ‘brand’ and impact
increases, year-on-year.

*  Smaller, personalised projects were designed to serve as examples of low-
budget community engagement activities that can easily be incorporated within a
Partner’s existing communications planning and will be easily accepted by local
communities. They are also designed to give players ownership of audience devel-
opment initiatives.

* A group of local audience developers called REACT aimed at developing new
audiences. This engages disengaged and misdirected local youth competence and
draws on local networks, knowledge and expertise, correlating this with a simple
yet effective training programme in the organisation of small, informal and alter-
native performance formats.

* The Adopt an Orchestra programme exemplified how an orchestra can embed
itself within a new community and extend its reach, by creating a weave of activi-
ties, gaining bulk over time.

* Non audiences were targeted, through an innovative collaboration project
across multiple sectors, using classical music as a metaphor for business com-
petence and provoking interest, where none previously existed. Project 30/40
‘Making space for classical’ involves acdults between 30 and 40 years of age.
By targeting this age group, the ADS reached a key influencer of youth culture
— parents. Small chamber music ensembles brought classical music to locations
convenient for office staff. The invited audience would be the result of an initial
filtering questionnaire, which would be issued to all employees, identifying a
non-audience.



CARAVAN NEXT. Feed the future: Art moving cities

Year of publication of the call: 2014

Leader: Nordisk Teaterlaboratorium / Odin Teatret - Denmark

Greek partner: Technical University of Crete

Other partners: Universita degli Studi di Torino, Dip. Di Studi Umanistici (Uni-
to - SCT Centre) — Italy, Centro de Arte y Producciones Teatrales SL (TNT The-
atre) — Spain

Stowarzyszenie Edukacyino - Spoleczno - Kulturarne Teatr Brama (Brama The-
atre) — Poland, ZID Theatre (ZID Theatre) — Netherlands, Truc spherique (TRUC)
— Slovakia Biirgerstiftung Rohrmeisterei Schwerte (Rohrmeisterei) — Germany,
Farm in Cave (Farm in Cave) — Czech Republic, Omma Studio Private Non Profit
Company (OMMA STUDIO) — Greece, Association des Agences de la Democra-
tie Locale (ALDA) — France, Kulturno Izobrazevalno Drustvo Kibla (Kibla) —
Slovenia, Societa Consortile per Azioni OGR-CRT (OGR — CRT) — Italy

Project website: http://caravanext.eu/

Greek partner’s e-mail: stavros@ced.tuc.gr

Caravan NEXT is focused on bringing Social and Community Theatre events to
cities in a way to rethink them as broad open air venues, local art squares con-
nected at European level where citizens, professionals and artists can give life to
their own community theatrical events. The project’s objectives are: to develop an
Integrated European SCT System for the International exchange of cultural prod-
ucts and professionals, to consolidate the methodology of the European SCT in



order to achieve innovative and transferable format for audience development and
to develop the integration between Digital Technologies and SCT methodology to
facilitate the audience development process.

Short description of the audience development approach:

Audience development is based on the SCT methodology developed by partners
and monitored by the Universita degli Studi di Torino. It addresses macro and
micro events. The central idea is that each artistic event is set up with the local
community over a long period of collaboration.

The audience development is progressing with the development of four points:

Include. Through local networking with citizens, groups, associations, organisa-
tions and institutions, we set up a direct meeting with the local communities. This
point is developed during the “mapping and networking” phase of events.

Train. Caravan Next aims to undertake capacity building activities with the au-
dience, through workshops as well as by involving the audience in creating and
undertaking artistic activities. This phase progresses with workshops and labs un-
dertaken by partners, combined with training activities in relation to the techniques
of audience development and the use of digital technologies.

Create. The professionals and artists of Caravan Next create the cultural events
together with the audience, involving the citizens in planning and rehearsals, all
the way to the staging or management of artistic happenings.

Connect. The audience gets in touch, through the network of the Project, with
international partners, directly during the events or remotely by the use of new
developed technologies, such as: live streaming, Caravan Next mobile App and
website.

The first year of activities involved the following:

» Engagement of new audience involving primary school children, university
students, homeless people, people with low or middle income, elderly people,
communities of foreigners throughout the area, citizens from emarginated districts
of cities, people with psychological problems.

» Involvement of citizens with the focus on co—-creation with 1.004 citizens di-
rectly involved in capacity building activities. Involvement of citizens with 2.665
citizens involved in audience development activities. The partners have experi-
mented and observed new ways to involve audience and learn how to approach
the work on audience development.

The partners have furthermore increased their level of competence on audience
development, through the use of digital technologies.



A few words on the role of the Technical University of Crete in the project

The Technical University of Crete (TUC) and in particular the Laboratory of Dis-
tributed Multimedia Information Systems and Applications (MUSIC), as the tech-
nological partner of the project is responsible for:

» supporting live streaming of events and providing video on demand services,
as very powerful tools in the service of the SCT methodology.

* the development of an application for smartphones (Android and iOS), the
cNext app, which integrates with on-site activities and facilitates communication,
dissemination, audience development and engagement.

» the development of the digital mascot of the project, a digital puppet which
can be handed by gestures tracked by a special device (leap motion) and is pro-
jected on big screens or walls during an event, interacting with the audience.
Website: http://www.music.tuc.gr



FAMILY SEPAPATION THROUGH IMMIGRATION: DRA-
MATISING ANECDOTAL EUROPEAN HISTORY -FAIDRA

Year of publication of the call: 2015

Leader: Centre for Higher Education in Theatre Studies (Greece)

Greek partner: PRISMA Centre for Development Studies

Other partners: Pro-Rodopi Foundation (Bulgaria), Sagohuset Teatre (Sweden)
Dobra Wola Foundation (Poland), Teatro Dei Venti (Italy), Ceec Artemis (Roma-
nia)

Project website: www.faidraproject.eu

Greek partner’s e-mail: prisma@prismanet.gr

FAIDRA PROJECT concerns the personal stories and testimonies of ordinary
European families that experienced immigration in different circumstances and
periods of their country’s recent history. These stories become the “raw material”
for a performance, in the genre of documentary theatre. Separation and reunion
of family members, immersion in a strange culture and subsequent adaptation or
rejection, feelings and realities of life, will be brought into focus to sew together
to highlight an aspect of the recent social and cultural history of Europeans, which
is not taught in schools or written in the official history documents.



Short description of the audience development approach:

The approach taken by the project team builds the audience dimension in every
activity of the project and, besides addressing the general public as potential
audience, introduces a more specific audience segmentation. In particular, audi-
ence development targets the immigrant and ethnic communities, young artists
and other related professionals who wish to introduce current affairs, social is-
sues and global concerns in their art; and young people at school, with the aim to
socialise them to culture and the arts, as vehicles for the understanding of society
and the global challenges. The general public is accessed in parallel, aiming to
establish real-time interaction with the audiences, during the performances of the

play.

Audience development is introduced with two aims:

a) To make it an integral part of the day-to-day- running of the project activities,
bestowing it a high importance and making sure that it accompanies every project
activity, at all stages of project implementation.

b) Introducing all project partners as “stakeholders” in the audience development
plan, in order to exploit the experience, ideas, networks and capacities of all, and
multiply the results, through shared ownership of the plan’s implementation.

The main components of the audience development plan include:

Education: youth education, further education of young artists in the genre of
documentary theatre, awareness raising of the general public.

Outreach and accessibility: the minorities selected to focus on are the immigrant
communities which, usually, stay out of the mainstream culture of the countries
hosting them.

Partnerships: building partnerships with schools and local authorities aiming to
secure the sustainability of the plan, through the long-term exposure of young
people to professional culture and its connection to social awareness raising.
User engagement: the target groups of the audience development plan are invited
to co-produce, interact with the creative artists, and interact with the play itself
through ICT tools.



inte aces

Interfaces [New model & practices for audience development
in contemporary music in Europe

Year of publication of the call: 2015

Leader: Onassis Cultural Centre Athens

Greek partner: Onassis Cultural Centre Athens

Other partners: De Montfort University (UK), European University Cyprus
EUC (CY), IRCAM (FR), ZKM | Zentrum fiir Kunst und Medientechnologie
(DE), CREMAC (RO), Q-02 (BE), Ictus (BE), Klangforum Wien (AT)

Project website: www.interfacesnetwork.eu

Greek partner’s e-mail: info@interfacesnetwork.eu

Interfaces is an international, interdisciplinary project that seeks to bring new mu-
sic to a broad spectrum of younger audiences. With the support of the Creative
Europe Programme, Interfaces brings together nine partners from the UK, Germa-
ny, France, Cyprus, Belgium, Romania, Austria and Greece to explore innovative
ways of introducing audiences to the work of cutting-edge musicians and sound
artists. To achieve this goal, the network is staging a wide range of activities: new
forms of performance in innovative spaces, using new media, educational activi-
ties, audience development research, conferences and artist residences.

Short description of the audience development approach:

The central objective of “Interfaces” is to engage new audiences of all ages and
those potential audience segments which, for a variety of demographic or cultural
reasons have not yet been exposed to the music of our time.

The main audience, that the project is aiming to reach, is children & young people
by providing “entry points” which bring contemporary sound art and music into
the home and the school system, with the use of applications and software, in
order for the children to creatively experiment.

“Interfaces” provides an extended range of tools that can be used either in teach-
ing contexts or in creative work, as well as documented material for consultation



and examples of best practice for performance and production in new innovative
formats, attracting creative professionals from the Digital and Education Com-
munities.

The range of alternative spaces, informal performance formats and free-entry
events is designed to encourage participation of social groups (low-income
groups, immigrant communities, people outside major urban centres etc.) who
have not for a variety of reasons come into contact with contemporary music.

In addition, the project provides many opportunities for international discussion
and exchange (colloquia) for academics and researchers, while the research pro-
jects provide valuable material for arts marketing professionals, enabling them to
improve their strategies for promoting contemporary music and art in general.
The partnership’s main approaches to audience development include:

*  Working with new performance formats, presenting works and performances
in new, innovative spaces, collaborating across artistic disciplines and using new
media both at the stages of creation and that of dissemination.

*  Educational activities which include both physical outreach projects and a
suite of innovative online applications and environments.

*  Training programs for the staff of the partners and associate partners in key
areas, such as:

» New media, ICT and audience development

» Digital archiving, broadcasting and IPR issues

» Use of new media in educational contexts



In_Nova MusEUm: Museums come back to the local commu-
nity through Art & Food

Year of publication of the call: 2015

Leader: Centro Europeo per il Turismo, lo Spettacolo e la Cultura-CET (Italy).
Centro Europeo Turismo Cultura e Spettacolo (CET) greatest strength lies in the
ability to increase the value of cultural heritage, through events that enhance his-
torical monuments and boost audience development. The longstanding experi-
ence of CET’s staff has ensured a series of successful initiatives, thanks to the
collaboration with art historians capable to engage large audiences with ambitious
cultural operations, the partnership with institutional bodies, such as the DG and
the Superintendencies of the Ministry of Cultural Affairs, the capability to choose
spaces within historic sites and a winning communication strategy.

Greek Partner: “Theodoros Papagiannis” Museum of Contemporary Art

Other partners: The project “In Nova Museum” directly involves the Sko-
kloster Castle from Sweden and the Theodoros Papagiannis Museum from
Greece. Skokloster Castle is a museum from the baroques, when Sweden was
the great power in the north, with a well-preserved and magnificent milieus, with
décor from 1600s and onwards. Skokloster Castle is a state museum since 1967,
when the state bought it from a private family. It is the largest private castle ever
builds in Sweden. The museum is open daily during the summer, weekends at
spring and autumn.

Theodoros Papagiannis Museum cultural strategy is focused on nine strategic
aims: 1. Sustainable heritage, 2. Developing cultural creativity and production
in order to minimize the distance of Museum of its local community, 3. Audi-
ence development through redefining identity, 4. Educational character through



releasing creative energy, 5. Improving the cultural policy of the region through
connecting people, 6. International artistic vision making the Museum attractive
to an international audience. 7. Give the local economy a strong cultural boost, 8.
Promote innovative approaches to heritage and traditional art forms, 9. Promoting
the Museum as a major centre of creativity and cultural tourism, insisting on the
creativity of people.

Five (5) other Museums also participate: Palazzo Chigi di Ariccia (Italy, www.
palazzochigiariccia.it, www.facebook.com/PalazzoChigiAriccia) Museu Bordalo
Pinheiro (Portugal, www.museubordalopinheiro.cm-lisboa.pt, www.facebook.
com/Museu-Bordalo-Pinheiro), Kilkis Museum (Greece, www.facebook.com/
kilkis.org), National museum George Kastrioti Skanderbeg/ Muzeu etnografik
(Kruja, Albania, www.muzeumetkruje.gov.al, www.facebook.com/Muzeu-Histo-
rik-dhe-Etnografik), Muzeu Arkeologjik Durres (Durres, Albania, www.facebook.
com/muzeuarkeologjikdurres). Moreover, they indirectly involved networks of
interested Museums in Italy (www.museodiocesanodialbano.it, www.facebook.
com/museodiocesano.dialbano), Sweden (www.vitterhetsakad.se, www.face-
book.com/Skanelaholm), Portugal, Albania and Greece.

The creative and participatory workshop Tirana Ekspres (Albania) as well as the
Department of the Lusofona University of Lisbon CICANT R&D are involved as
technical partners, along with the collaborating Department of Cultural Heritage
Management & New Technologies of the University of Patras (Dr. Christos D.
Merantzas, Assistant Professor of the “History of Cultures”, www.culture.upa-
tras.gr). ULHT (COFAC) participates in the project with the Centre for Research
in Applied Communication, Culture, and New Technologies (CICANT), from
the School of Communication, Architecture, Arts and Information Technologies
(ECATTI). CICANT promotes theoretical and applied research on all its subject ar-
eas, particularly focusing on knowledge transfer and exchange with industry other
R&DUs at the sectors of media, arts, culture and technologies.

Tirana Ekspres is a non-profit organisation initiated by artists, activists, environ-
mentalists, policymakers, social-business undertakers and researchers whose pur-
pose is to enhance the cultural & artistic perception and expression in Tirana and
beyond. The goal is to work in strong partnerships with the community and to use
the potential of art by creating and organizing inspiring events, networks of artists
and long-term projects.

Project website: http://www.innovamuseum.org/index.html

Greek partner’s email: mca.papagiannis@gmail.com

The main objective of the project is to help strengthening the capacity to attract
new audiences of European Museums located in peripheral areas, through activi-
ties of audience development related to Art & Food, transnational mobility and
trainings for artic curators and museum directors.



Short description of the audience development approach:

Project target:

-Young citizens (18 — 35) of partner countries with a low rate of participation to
Museum exhibitions and programs.

- Peripheral European museums Directors / delegates / staff / curators.

Expected results — indicators:

1. One audience development shared strategy revision developed, with contribu-
tion of all partners (within month 3).

2. Five audience development pilot projects implemented and at least 35 museum
delegates involved in project activities. (within month 16).

3. At least two Museums responsible for each partner country attending the train-
ing course (within month 2).

4. At least 150 people for each partner country participate in project events in-
cluded in activities (within month 18).

5. 5 Local - Museum participative Labs.

6. At least 5 artworks food-topics-related in each local museum partner or associ-
ated partner selected and promoted on EU level (within month 18).

7. At least 8 museums for partner country join the transnational network of EU
peripheral museums (within month 18).



European Creative Hubs Network

Year of publication of the call: 2015

Leader: British Council

Greek partner: Bios — Exploring Urban Culture

Other partners: Betahaus (Germany), Addict (Portugal), Factoria Cultural
(Spain), KulturniKod (Serbia), Creative Edinburgh (UK), EBN Network

Project website: www.creativehubs.eu

Greek partner’s email: bios@bios.gr

The objectives of the European Creative Hubs Network are:

-To support viability and development of creative hubs all over Europe

-To create a community of experienced professionals of creative businesses, that
come from different fields of interest and models of entrepreneurship

-To promote and give prominence to Creative Hubs as innovative models of
launching the European creative economy

-To create a strong network of European Creative Hubs that will encourage inter-
cultural exchange of creative professionals, the circulation of ideas and expertise,
and the overall development of cultural and creative field in Europe



Short description of the audience development approach:

The necessary actions have been used to promote the ECHN project to the media,
by sending press releases, uploading news about the project on the partners’ web-
sites as well as their social media pages.

Meanwhile, part of the project is the organisation of three fora in three different
countries that aim to approach the local creative entrepreneurship as well as to
bring together organisations and new creative businesses around Europe.

Two of the fora have already been held, the first of which took place in Belgrade.
Its working title was “How work works” and the theme was the work. The event
was attended by 200 participants from over 25 countries. Participants ranged from
well-established creative hubs to individuals seeking advice about how to start up
a new creative hub in their region. After the very good impressions of this event,
many of the participants returned for the second forum that was held in Athens
under the title “Syn-“ and the theme of “Growth and Development”, giving every-
one a chance to create stronger connections and get in touch with new creative
hubs that attended for the first time. This event was attended by 160 participants
from 32 countries and its goal was to give the participants the chance to exchange
experiences with the professionals of Creative Hubs, empowering the initial con-
nections that established in Belgrade. Both of the Foras, opening night, including
keynote speeches by inspiring representatives of creative entrepreneurship, were
open to the public. In addition, during both of the fora, participants were encour-
aged to share their experience online.

At the same time, smaller scale workshops are held which are also published on
the partners’ websites and social media pages.

There is an open call running for all the activities of the project, published in the
project’s and partner’s websites, social media and sent to the Media as well.



LABOURGAMES

THE PLAYFUL
WORLD OF
WORK

LABOUBEAMES
Fartasit Bupparien

LABOURGAMES

Year of publication of the call: 2016

Leader: Urban Dialogues e.V., Germany

Greek partner: National and Kapodistrian University of Athens

Other partners: Open State Foundation, Netherlands, Anschlacge.de, Germany,
Alternative Europee, Italy

Project website: http://labourgames.cu

Greek partner’s e-mail: mourlas@media.uoa.gr

LABOURGAMES is an innovation-oriented network project, bringing together
the «world of labour» with the «world of play» by allowing smart use of game
principles and applying them in the working world to facilitate learning effects,
decision-making, and motivation. A network of consortium partners from four
European Countries (DE, NL, IT and GR) with further «strategic partners» from
the arts and game design, academia and research, labour market and the busi-
ness world, open data organisations and the administration and policy field will
generate new perspectives on the current labour system in Europe. Over a period
of three years, they will be creating both self-developed games and an in-depth
investigation of game principles in specific processes in the working world.



Short description of the audience development approach:

LABOURGAMES will reach and actively involve a diverse and inclusion-orient-
ed audience community. All stages of the project are ‘open to the public’ and pro-
vide an opportunity for active participation and interaction. This will be achieved
by encouraging different yet ‘specific’ audience groups to take part in the co-
creation of game ideas with a clear connection to labour issues. These are:

*the growing community of gamers in the physical world (e.g. in urban game
events)

*the community of active computer specialists (e.g. Hackathon IT-competitions)
the group of passive consumers of ‘serious’, as well as ‘entertaining’, online-
games

By presenting original versions of self-developed games at non-cultural events in
order to reach the so-called ‘non audience’ while playing, responding and actively
contributing to the development of the final products in co-operation with associ-
ate partners. These are:

* E.g. IG Metall Youth Gathering, the biggest political youth organisation in Eu-
rope and the Youth forum of the world’s largest free union, with more than 20,000
participants
* Vulnerable groups of unemployed young people in the UK and in Greece in
order to activate and to encourage them to participate in finding solutions
« Job-seekers in the Netherlands helping to improve the development of practical
app development

By investigating labour issues at stake in ‘sharing knowledge’ processes during
the OPENING UNCONFERENCE and RESEARCH UNITS and in connection
with:

» Labour experts, business experts and marketing experts from the ADVISORY
BOARD.

* Associate partners from various fields (e.g. medical humanities, labour market
intermediator, labour unions).



Take Over

Year of publication of the call: 2014

Leader: British Council

Greek partner: Bios — Exploring Urban Culture

Other partners: Associazione Culturale Teatro Della Limonaia (Italy), Theatre
Association Chorea (Poland), Zaduzbina Ilije M Kolarac (Serbia)

Project website: www.takeoverproject.eu

Greek partner’s e-mail: bios@bios.gr

The aim of the Take Over project is to encourage more young people into arts
venues. Partners from the UK, Greece, Serbia, Poland and Italy are working to
engage a wider and more diverse audience.

Alongside with the British Council, the partners have set up Youth Boards, for
people aged 18 — 28. Members are given free rein over their projects, program-
ming events from their point of view. This gives young people the opportunity to
develop skills, knowledge and the connections they need to kick start a career in
performing arts. Senior managers at the venues are given the chance to view their
organisation as external observers, through the eyes of the Youth Board.



Short description of the audience development approach:

The Take Over project aims to approach young audiences and more specifically
the 18 — 28 age group. An open call for participation in the Youth Board was pu-
blished in both websites of the organisation, while press releases and newsletters
were sent to the media and to several relevant Schools. At the same time, there are
many posts as well as their social media pages.

Part of the programme is the implementation of cultural events by the Youth
Boards that were set up within the partner organisations. As a result, the Youth
Board approached a lot of emerging artists. In Athens for example, the National
Dance School as well as young musicians were invited to set up performances,
live shows and screenings that became a three-day festival. The promotion of the
events at the press and online led to the rise of the organisation’s young audience
which was apparent not only by the turnout of the events but also by the rise of
visitors to its website and social media pages. Moreover, a baseline survey was
conducted at the start of the program, followed by an impact survey that took
place during the Festival.

In addition, the Youth Boards that participated in the programme, had the chance
to attend large performing arts such as the Fringe Festival in Edinburgh, The Hol-
land Festival in Amsterdam and the partners organisations festivals as well, crea-
ting connections to a larger network of audience and creators and sharing knowl-
edge and experience.



UN-LABEL: New Grounds of Inclusive Performing Arts

Year of publication of the call: 2014

Leader: Sommertheater Pusteblume e.V. (Cologne/Germany)

Greek partner: Synergy of Music Theatre - SMouTh

Other partners: Candoco Dance Company (London/ England), Association for
The Development of Social and Cultural Life - SKYGD (Istanbul / Turkey), TH
KéIn (Cologne / Germany)

Project website: http://un-label.eu

Greek partner’s e-mail: info@smouth.com

Un-Label is an international project that is implemented in 4 countries: Germany,
UK, Turkey and Greece. The main output of the project is an interdisciplinary pro-
duction, performing at renowned venues and festivals across Europe and which
has been developed, through 4 international workshops and 1 artistic residence
in Cologne, with the participation of more than 100 artists with and without di
sabilities, spreading the message that identity is based on diversity and that every-
one feels particular, during the collective artistic expression. The production “L:
Do I Need Labels to Love?” has been awarded with the second prize of the 1st
Inclusive Award by the German Kraemer Foundation in May 2017 and has been
presented by the German “Creative Europe” Desk, as a best practice project.



Short description of the audience development approach:

The main objective of “Un-Label”, through its activities, is to increase the accessi-
bility of people with disabilities both in artistic expression and professionalization
and in venues that present performances. It has been addressed to more than 100
artists with and without disabilities, through four international workshops, that
supported the free interdisciplinary artistic expression (Germany, Greece, Turkey)
and created a mixed-abled group of about 30 artists who developed the perfor-
mance “L: Do I Need Labels to Love? “. The performance was structured, in such
a way, that it guarantees the accessibility of all artists (sign language interpreta-
tion, accompaniment of artists’ wheelchairs, selection of places for workshops, re-
hearsals and performances), and the freedom of artistic expression (the results can
be seen in this video: https://www.youtube.com/watch?v=-KchJKblJ9U &t=9s).

As far as the accessibility of the audience to the performances is concerned, since
the beginning of the project, the development of various tools has been foreseen
(such as subtitling and audio description) and the venues have been selected, in
order to meet the accessibility requirements for people with disabilities.

In the framework of the project activities, international symposiums have been
organised with representatives of international artistic and cultural organisations,
representatives of cultural venues (theatres, festivals, etc.), organisations repre-
senting people and artists with disabilities, the academic community, the state and
citizens, in order to create a fruitful discussion on the production of art by artists
groups with and without disabilities, equal participation of people with disabilities
to culture, the limits of integration and the potential of performing arts to become
the vehicle of social change. It is worth mentioning that, the cooperation of Un-
Label ensemble with several venues in Europe, led to the realisation that there is a
lot of work to be done for the equal participation of people with disabilities in cul-
ture and art production, even in venues that meet the accessibility requirements.
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